
conscious capitalism
conscious capitalism is a business philosophy that challenges traditional models by
emphasizing purpose-driven leadership, stakeholder orientation, and ethical practices. In
today's rapidly evolving business landscape, conscious capitalism is gaining momentum as
companies recognize the value of balancing profit with positive societal impact. This
approach moves beyond shareholder-centric strategies to consider employees, customers,
communities, and the environment. Throughout this article, you will explore the core
principles of conscious capitalism, its historical context, real-world examples, and practical
benefits. The discussion will cover how conscious businesses create value, improve brand
reputation, and foster innovation. Readers will also learn how to implement conscious
capitalism in their organizations and address common challenges. By the end, you will have
a thorough understanding of this transformative approach and its growing relevance in
modern business.
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Definition and Overview of Conscious Capitalism

Conscious capitalism is a business model that integrates financial success with social
responsibility and ethical leadership. Unlike traditional capitalism, which focuses primarily
on maximizing shareholder returns, conscious capitalism considers the broader impact of
business decisions. Companies adopting this philosophy strive to serve all stakeholders,
including employees, customers, suppliers, communities, and the environment. The goal is
to create sustainable value while contributing positively to society. This approach
encourages transparency, accountability, and long-term thinking, setting a higher standard
for ethical business operations.



History and Evolution of Conscious Capitalism

The roots of conscious capitalism trace back to the early twentieth century, when business
leaders began questioning the exclusive focus on profit. The concept gained traction in the
late 1990s and early 2000s, largely due to growing public awareness of corporate social
responsibility, environmental sustainability, and stakeholder theory. The term "conscious
capitalism" was popularized by John Mackey, co-founder of Whole Foods Market, and Raj
Sisodia, who co-authored the influential book "Conscious Capitalism: Liberating the Heroic
Spirit of Business." These thought leaders advocated for a more holistic approach to
business, emphasizing purpose, leadership, and stakeholder engagement. Over time,
conscious capitalism has evolved into a global movement, inspiring companies to rethink
their impact and role in society.

Core Principles of Conscious Capitalism

Conscious capitalism is guided by four core principles that shape business strategy and
culture. These principles encourage organizations to align profit with purpose, foster ethical
leadership, and build trust among all stakeholders. Understanding these foundational
elements is essential for organizations seeking to adopt a conscious approach.

Purpose Beyond Profit

A conscious business is driven by a deeper purpose that transcends financial gain. Purpose
provides meaning and direction, motivating employees and inspiring loyalty among
customers. Companies with a clear mission are better equipped to innovate and adapt to
changing market conditions.

Stakeholder Orientation

Rather than focusing solely on shareholders, conscious capitalism prioritizes the interests of
all stakeholders. This includes employees, customers, suppliers, communities, and the
environment. By considering the needs of each group, businesses can create sustainable
value and strengthen relationships.

Conscious Leadership

Ethical and mindful leadership is central to conscious capitalism. Leaders must act with
integrity, compassion, and vision, fostering a culture of trust and collaboration. Conscious
leaders empower employees, promote inclusivity, and guide organizations with long-term
impact in mind.



Cultural Alignment

A conscious business cultivates a values-driven culture that supports its mission and
principles. This involves open communication, employee engagement, and continuous
learning. Organizations with strong cultural alignment are more resilient and adaptable,
capable of thriving in dynamic environments.

Purpose-driven mission and vision

Stakeholder-oriented decision-making

Ethical and mindful leadership

Values-based organizational culture

Benefits of Conscious Capitalism for Businesses

Adopting conscious capitalism offers numerous advantages for companies of all sizes. By
balancing profit with purpose and social responsibility, businesses can unlock new
opportunities for growth and differentiation. The benefits extend beyond financial
performance, enhancing brand reputation, employee satisfaction, and customer loyalty.

Enhanced Brand Reputation

Companies known for ethical practices and social responsibility attract positive attention
from consumers, investors, and the media. A strong reputation for conscious capitalism can
differentiate a brand in competitive markets and foster trust among stakeholders.

Employee Engagement and Retention

Purpose-driven organizations create meaningful work experiences, motivating employees
and reducing turnover. Engaged teams are more productive, innovative, and committed to
the company's mission, contributing to long-term success.

Customer Loyalty

Consumers increasingly seek brands that align with their values. Conscious businesses
connect with customers on a deeper level, encouraging repeat purchases and advocacy.
Authenticity and transparency are key drivers of customer loyalty in the conscious



capitalism model.

Innovation and Growth

A focus on stakeholder needs encourages creativity and problem-solving. Companies that
embrace conscious capitalism are better positioned to anticipate market trends, develop
sustainable solutions, and pursue new growth avenues.

Improved brand image and competitive advantage1.

Higher employee morale and retention rates2.

Stronger customer relationships3.

Greater innovation and market adaptability4.

Implementing Conscious Capitalism in
Organizations

Transitioning to conscious capitalism requires a strategic and holistic approach.
Organizations must evaluate their mission, values, and business practices to ensure
alignment with conscious principles. Implementation involves leadership commitment,
stakeholder engagement, and continuous improvement.

Leadership Buy-In

Effective implementation begins with leadership commitment. Executives and managers
must champion conscious principles, set clear expectations, and model ethical behavior.
Leadership buy-in is essential for driving organizational change and embedding
consciousness into business strategy.

Stakeholder Engagement

Active engagement with stakeholders fosters collaboration and trust. Companies should
solicit feedback, address concerns, and involve stakeholders in decision-making processes.
Building strong relationships enhances transparency and accountability.



Measurement and Accountability

Organizations must establish metrics to track progress toward conscious goals. This
includes monitoring social impact, environmental performance, and stakeholder
satisfaction. Regular reporting and accountability ensure continuous improvement and
credibility.

Secure leadership commitment

Engage stakeholders proactively

Develop transparent measurement systems

Align policies and practices with conscious values

Examples of Conscious Capitalism in Action

Numerous companies have demonstrated the principles of conscious capitalism through
innovative business models and impactful initiatives. These examples highlight how
purpose-driven organizations can achieve financial success while benefiting society and the
environment.

Whole Foods Market

Whole Foods Market is a pioneer of conscious capitalism, emphasizing organic products,
ethical sourcing, and community engagement. The company prioritizes stakeholder
interests and maintains a strong commitment to sustainability and transparency.

Patagonia

Patagonia integrates environmental stewardship into its business operations, advocating for
conservation and responsible manufacturing. The company invests in fair labor practices,
sustainable materials, and activism, setting a high standard for conscious business
leadership.

Ben & Jerry’s

Ben & Jerry’s is known for its social responsibility, environmental advocacy, and fair-trade
sourcing. The company’s mission-driven approach resonates with consumers and drives



long-term brand loyalty.

Unilever

Unilever incorporates conscious capitalism principles across its global operations, focusing
on sustainable growth and positive social impact. The company’s Sustainable Living Plan
addresses environmental challenges and supports inclusive business practices.

Challenges and Criticisms of Conscious Capitalism

While conscious capitalism offers significant benefits, it also faces criticism and practical
challenges. Some skeptics argue that balancing profit with purpose can be difficult in highly
competitive industries. Others question the authenticity of companies’ claims, raising
concerns about "greenwashing" and superficial efforts. Implementing conscious capitalism
requires overcoming cultural resistance, realigning incentives, and ensuring transparency.
Despite these obstacles, many organizations find that conscious practices lead to long-term
resilience and stakeholder trust.

Common Criticisms

Potential conflicts between profit and purpose

Difficulty measuring social and environmental impact

Risk of superficial or inconsistent implementation

Skepticism regarding authenticity and transparency

The Future of Conscious Capitalism

Conscious capitalism is poised to shape the future of business as stakeholders demand
greater accountability and ethical leadership. Advances in technology, data analytics, and
sustainability reporting enable organizations to measure impact and drive continuous
improvement. The movement is expanding globally, influencing corporate governance,
investment strategies, and consumer behavior. As more companies embrace conscious
capitalism, the business landscape will continue to evolve toward purpose-driven,
stakeholder-focused models that prioritize long-term value and societal well-being.



Trending Questions and Answers About Conscious
Capitalism

Q: What is conscious capitalism and how does it differ
from traditional capitalism?
A: Conscious capitalism is a business philosophy that integrates profit with purpose,
prioritizing the interests of all stakeholders rather than just shareholders. It differs from
traditional capitalism by promoting ethical leadership, social responsibility, and sustainable
value creation.

Q: What are the four main principles of conscious
capitalism?
A: The four principles are higher purpose, stakeholder orientation, conscious leadership,
and conscious culture. These principles guide organizations to create value for society while
achieving business success.

Q: How can a company implement conscious capitalism
in its operations?
A: Implementation involves leadership commitment, stakeholder engagement, transparent
measurement of impact, and alignment of business practices with conscious values.

Q: What are some examples of companies practicing
conscious capitalism?
A: Examples include Whole Foods Market, Patagonia, Ben & Jerry’s, and Unilever. These
companies prioritize sustainability, ethical sourcing, and stakeholder engagement.

Q: What are the benefits of conscious capitalism for
businesses?
A: Key benefits include enhanced brand reputation, increased employee engagement,
customer loyalty, innovation, and long-term resilience.

Q: What challenges do organizations face when
adopting conscious capitalism?
A: Common challenges include balancing profit with purpose, measuring impact,
overcoming cultural resistance, and ensuring authenticity in implementation.



Q: Is conscious capitalism suitable for all industries?
A: While conscious capitalism can be adapted to most industries, implementation strategies
may vary depending on competitive pressures, regulatory environments, and stakeholder
expectations.

Q: How does conscious capitalism impact consumer
behavior?
A: Conscious capitalism often leads to increased consumer trust, brand loyalty, and
advocacy, as customers prefer businesses that align with their values.

Q: Can conscious capitalism improve employee
retention?
A: Yes, purpose-driven organizations that value employee well-being and engagement
typically experience higher retention rates and greater productivity.

Q: What is the future outlook for conscious capitalism?
A: The future of conscious capitalism is bright, with growing global adoption, advancements
in sustainability reporting, and increased demand for ethical business practices.

Conscious Capitalism
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can thrive while simultaneously contributing to a more just and sustainable society. Get ready to
rethink your understanding of capitalism.

What is Conscious Capitalism?

Conscious Capitalism is a relatively new business philosophy that moves beyond the purely profit-
driven approach. It prioritizes a higher purpose beyond shareholder value, incorporating stakeholder
interests—employees, customers, suppliers, communities, and the environment—into the core
business model. It's not about abandoning profit; it's about redefining how profit is generated and
utilized. The focus shifts to creating value for all stakeholders, leading to long-term sustainability
and positive societal impact.

The Four Principles of Conscious Capitalism:

Conscious Capitalism rests on four key principles:

1. Higher Purpose:

Conscious businesses operate with a clearly defined higher purpose that goes beyond simply making
money. This purpose serves as a guiding star, informing all decisions and actions. It’s about
contributing meaningfully to the world, offering a product or service that truly benefits society.

2. Stakeholder Integration:

This principle emphasizes the interconnectedness of all stakeholders. Instead of viewing them as
separate entities, conscious businesses recognize that their success is intrinsically linked to the well-
being of all those involved. They actively seek to understand and address the needs of each
stakeholder group.

3. Conscious Leadership:

Conscious leadership involves leading with integrity, empathy, and a deep commitment to the higher
purpose. Leaders in conscious capitalist organizations foster a culture of trust, transparency, and
collaboration, empowering employees to contribute their best work.

4. Conscious Culture:

A conscious culture is one where values are lived, not just stated. This involves creating a work



environment that fosters purpose, meaning, and engagement. Employees feel valued, respected, and
empowered to contribute to the company's higher purpose.

Benefits of Conscious Capitalism:

Embracing Conscious Capitalism offers numerous advantages:

Increased Employee Engagement and Retention:

Employees are more likely to be engaged and committed when they feel their work has meaning and
contributes to a larger purpose. This leads to higher retention rates and reduced recruitment costs.

Enhanced Brand Reputation and Customer Loyalty:

Consumers are increasingly drawn to businesses that align with their values. A strong commitment
to social and environmental responsibility can build brand loyalty and attract new customers.

Improved Financial Performance:

Studies have shown a positive correlation between conscious business practices and financial
performance. By prioritizing stakeholder well-being, businesses often achieve greater efficiency,
innovation, and long-term sustainability.

Greater Resilience to Economic Downturns:

Businesses with a strong social purpose often prove more resilient during economic downturns, as
they enjoy stronger stakeholder support and a more diversified revenue stream.

Criticisms of Conscious Capitalism:

Despite its many benefits, Conscious Capitalism faces some criticism:

Greenwashing Concerns:

Some argue that certain companies engage in "greenwashing," using conscious capitalism as a



marketing ploy without genuinely committing to sustainable practices.

Lack of Measurable Metrics:

Defining and measuring the success of conscious capitalism can be challenging. There's no single,
universally accepted metric for assessing a company's impact on all stakeholders.

Difficulty in Implementation:

Transitioning to a conscious capitalism model can be complex and require significant changes in
organizational culture and processes.

The Future of Conscious Capitalism:

Despite the criticisms, the movement toward Conscious Capitalism is gaining momentum. More and
more businesses are recognizing the long-term benefits of incorporating social and environmental
responsibility into their core business model. The future of business may well be defined by a new
paradigm where profit and purpose coexist harmoniously. The challenge lies in ensuring that
conscious capitalism is not merely a trend but a fundamental shift in how businesses operate and
contribute to the world.

Conclusion:

Conscious Capitalism offers a compelling alternative to traditional models. While challenges remain,
the potential benefits for businesses, society, and the environment are significant. By prioritizing
purpose, stakeholders, leadership, and culture, companies can build a more sustainable and
equitable future, demonstrating that profit and purpose are not mutually exclusive.

FAQs:

1. Is Conscious Capitalism only for large corporations? No, businesses of all sizes can adopt the
principles of Conscious Capitalism. Even small businesses can integrate a higher purpose and focus
on stakeholder relationships.

2. How can I measure the impact of Conscious Capitalism in my business? Develop key performance
indicators (KPIs) that track progress across various stakeholder groups. Consider using both
quantitative and qualitative metrics.

3. What if my stakeholders have conflicting interests? Prioritize open communication and
collaboration to find solutions that balance competing interests. Transparency and fairness are
crucial.



4. Does Conscious Capitalism require sacrificing profit? No, Conscious Capitalism aims to generate
long-term value for all stakeholders, including shareholders. Focusing on stakeholder well-being
often leads to improved efficiency and profitability in the long run.

5. Where can I learn more about Conscious Capitalism? Numerous resources are available online,
including books, articles, and organizations dedicated to promoting Conscious Capitalism principles.
Look for books by John Mackey and Raj Sisodia, two of the leading figures in the movement.

  conscious capitalism: Conscious Capitalism John Mackey, Rajendra Sisodia, 2013 Whole
Foods, Trader Joe's, Wegmans, Costco, The Container Store. Iconic CEO Mackey and professor
Sisodia show how such companies are creating a movement that's transforming business.
  conscious capitalism: Conscious Capitalism David A. Schwerin, 2012-08-21 Conscious
Capitalism shows how the principles of ancient wisdon are directly relevant to modern day business.
Drawing on thirty years of financial and executive experience, Schwerin addresses contemporary
issues faced regularly by people worldwide. Personal experiences, corporate field trip, and
interviews with top executives bring both the anguish and the triumph of our business world to life.
Conscious Capitalism's most significant contribution is its practical integration of formerly
enshrouded principles with todays's frenetic world of investing and commerce.
  conscious capitalism: Conscious Leadership John Mackey, Steve Mcintosh, Carter Phipps,
2020-09-15 A WALL STREET JOURNAL BESTSELLER! From Whole Foods CEO John Mackey and his
coauthors, a follow-up to groundbreaking bestseller Conscious Capitalism—revealing what it takes to
lead a purpose-driven, sustainable business. John Mackey started a movement when he founded
Whole Foods, bringing natural, organic food to the masses and not only changing the market, but
breaking the mold. Now, for the first time, Conscious Leadership closely explores the vision, virtues,
and mindset that have informed Mackey’s own leadership journey, providing a roadmap for
innovative, value-based leadership—in business and in society. Conscious Leadership demystifies
strategies that have helped Mackey shepherd Whole Foods through four decades of incredible
growth and innovation, including its recent sale to Amazon. Each chapter will challenge you to
rethink conventional business wisdom through anecdotes, case studies, profiles of conscious leaders,
and innovative techniques for self-development, culminating in an empowering call to action for
entrepreneurs and trailblazers—to step up as leaders who see beyond the bottom line.
  conscious capitalism: Conscious Capitalism Field Guide Raj Sisodia, Timothy Henry, Thomas
Eckschmidt, 2018-03-20 Build conscious leadership into your business. You subscribe to the basic
idea that business can do more than make money, but you're not sure how to act on that conviction
or how to share it with the rest of your organization. The Conscious Capitalism Field Guide--the
authoritative follow-up to the bestselling book Conscious Capitalism, by John Mackey, CEO of Whole
Foods Market, and leadership expert Raj Sisodia--gives you the tools for sharing and implementing
the principles of higher purpose and conscious business throughout your organization. This practical
guide provides hands-on materials--the same tools used in companies such as Whole Foods Market,
Southwest Airlines, Life is Good, The Container Store, Barry-Wehmiller, Zappos, and many
others--that you can use on your own, with your team, or with others throughout your organization
to build conscious leadership and practices into your business. Organized according to the four core
principles (higher purpose, stakeholder orientation, conscious leadership, and conscious culture) of
Conscious Capitalism, the book provides exercises, worksheets, checklists, and instructions--for use
both individually and with teams--as well as advice, examples, and real-life stories to help you apply
these ideas and make them come alive in your organization. You and your team will: write a purpose
statement learn how to create win-win-win relationships with all your stakeholders create a culture
playbook for your company develop a leadership checklist for your organization build a personal
leadership development plan set priorities for the coming year and beyond
  conscious capitalism: Megatrends 2010 Patricia Aburdene, 2005 The rise of conscious



capitalism. Coauthor of best-selling Megatrends 2000 investigates corporate social responsibility;
finds that significant numbers of companies are placing social, spiritual, and environmental values
ahead of the bottom line; and reports data showing that socially responsible practices actually help
boost profits. Identifies e
  conscious capitalism: Uncontainable Kip Tindell, 2014-10-07 Kip Tindell, the founder and CEO
of The Container Store, reveals the seven secrets to keeping both customers AND employees happy
and all fully engaged. You're going to sell what? Empty Boxes? Back in 1978, Kip Tindell (Chairman
& CEO of The Container Store) and his partners had the vision that people were eager to find
solutions to save both space and time - and they were definitely onto something. A new category of
the retailing industry was born - storage and organization. Today, with stores nationwide and with
more than 5,000 loyal employees, the company couldn't be stronger. Over the years, The Container
Store has been lauded for its commitment to its employees and focus on its original concept and
inventory mix as the formula for its success. But for Tindell, the goal never has been growth for
growth's sake. Rather, it is to adhere to the company's values-based business philosophies, which
center on an employee-first culture, superior customer service and strict merchandising. The
Container Store has been named on Fortune magazine's 100 Best Companies To Work For list for 15
consecutive years. Even better, The Container Store has millions of loyal customers. In
Uncontainable, Tindell reveals his approach for building a business where everyone associated with
it thrives through embodying the tenets of Conscious Capitalism. Tindell's seven Foundation
Principles are the roadmap that drives everyone at The Container Store to achieve the goals of the
company. Uncontainable shows how other businesses can adapt this approach toward what Tindell
calls the most profitable, sustainable and fun way of doing business. Tindell is that rare CEO who
fully embraces the Golden Rule of business - where all stakeholders - employees, customers,
vendors, shareholder, the community - are successful through a harmonic balance of win-wins.
  conscious capitalism: The Heart of Business Hubert Joly, 2021-05-04 A Wall Street Journal
Bestseller Named a Financial Times top title How to unleash human magic and achieve improbable
results. Hubert Joly, former CEO of Best Buy and orchestrator of the retailer's spectacular
turnaround, unveils his personal playbook for achieving extraordinary outcomes by putting people
and purpose at the heart of business. Back in 2012, Everyone thought we were going to die, says
Joly. Eight years later, Best Buy was transformed as Joly and his team rebuilt the company into one
of the nation's favorite employers, vastly increased customer satisfaction, and dramatically grew
Best Buy's stock price. Joly and his team also succeeded in making Best Buy a leader in
sustainability and innovation. In The Heart of Business, Joly shares the philosophy behind the
resurgence of Best Buy: pursue a noble purpose, put people at the center of the business, create an
environment where every employee can blossom, and treat profit as an outcome, not the goal. This
approach is easy to understand, but putting it into practice is not so easy. It requires radically
rethinking how we view work, how we define companies, how we motivate, and how we lead. In this
book Joly shares memorable stories, lessons, and practical advice, all drawn from his own personal
transformation from a hard-charging McKinsey consultant to a leader who believes in human magic.
The Heart of Business is a timely guide for leaders ready to abandon old paradigms and lead with
purpose and humanity. It shows how we can reinvent capitalism so that it contributes to a
sustainable future.
  conscious capitalism: The Healing Organization Raj Sisodia, Michael J. Gelb, 2019-09-17 The
image of modern corporations has been shaped by a profits over people approach, but we are at a
point where business must take the lead in healing the crises of our time. The Healing Organization
shows how corporations can become healing forces. Conscious Capitalism pioneer Raj Sisodia and
organizational innovation expert Michael J. Gelb were inspired to write this book because of the
epidemic of unnecessary suffering connected with business, including the destruction of the
environment; increasing numbers living paycheck-to-paycheck and barely surviving; and rising rates
of depression and stress leading to chronic health problems. Based on extensive in-depth interviews
and inspiring case studies, Sisodia and Gelb show how companies such as Shake Shack, Hyatt, KIND



Healthy Snacks, Eileen Fisher, H-E-B, FIFCO, Jaipur Rugs and DTE Energy are healing their
employees, customers, communities and other stakeholders. They represent a diverse sampling of
industries and geographies, but they all have significant elements in common, besides being
profitable enterprises: Their employees love coming to work. They have passionately loyal
customers. They make a significant positive difference to the communities they serve. They preserve
and restore the ecosystems in which they operate. The enmity and dividedness between those who
champion unfettered capitalism and those who advocate socialism is exacerbating rather than
solving our problems. In a world that urgently needs healing on many levels, this is a movement
whose time has come. The Healing Organization shows how it can be done, how it is being done, and
how you can begin to do it too.
  conscious capitalism: Be the Solution Michael Strong, John Mackey, 2009-03-16 What if the
distinction between business and doing good vanished? What if all those who engaged in business
were committed to a deeper purpose, and all those committed to doing good were entrepreneurial
and enterprising? What would it take for a world of seven billion such people to solve all the world’s
problems? More and more people are looking for meaning and purpose in their lives as employees,
as consumers, and as investors. More and more people have more than enough material goods and
are more interested in the qualities of the goods they buy; in the experiences associated with the
services they provide and buy; in the way the companies they buy from act as citizens; and in
self-actualization—rising up Maslow’s hierarchy. As an increasing percentage of the population
reaches the point at which they no longer need more stuff, what will they do, how will they live their
lives? If you are one of these people, wondering where to go from here, how to “be the solution” in
the twenty-first century, Be the Solution provides an original perspective on how to create a better
world. Focused entirely on entrepreneurial and Conscious Capitalist solutions to the challenges and
opportunities facing humanity, Be the Solution shows how the entrepreneurial passion to create a
better world, in combination with Conscious Capitalist business practices, can solve far more of the
world’s problems than any other approach. In combination with leading Conscious Capitalists such
as John Mackey writing on “Conscious Capitalism,” leading social entrepreneurs such as Muhammad
Yunus writing on “Social Business,” and leading legal reform experts such as Hernando de Soto
writing on “Is Economic Freedom for Everyone?,” entrepreneurial educator Michael Strong lays out
a philosophical, social, and legal framework for a FLOW vision through which all problems may be
solved entrepreneurially. FLOW, Inc., is an organization cofounded by John Mackey and Michael
Strong to promote Mihaly Csikszentmihalyi’s concept of flow as optimal experience—the state in
which we are so immersed in challenging, creative activity that we forget that time is passing. To be
engaged in flow activities is happiness itself. Whether we are creators of enterprises or
entrepreneurially creative within our life as employees, we can embody the entrepreneurial spirit
and, in the words of Michelangelo, “criticize by creating.” In addition, FLOW refers to the global
flow of goods, services, capital, humans, ideas, and culture, in a positive win-win-win world based on
love rather than fear. Combining the best of the positive psychology and human potential
movements with the best of free market thinking, FLOW offers a unique perspective on how to Be
the Solution in the twenty-first century.
  conscious capitalism: The Spirit of Conscious Capitalism Michel Dion, Moses Pava, 2022-10-20
This book provides a constructive criticism of the emerging practice of conscious capitalism from the
perspective of world religions and spiritualities. Conscious capitalism, to many of its adherents,
represents an evolutionary step forward beyond the dominant neo-liberal paradigm, where it often
appears that just about everything is for sale. Is conscious capitalism consistent with the values
inherent in religious and spiritual world-views and does it provide a better fit for bringing out the
best that business has to offer? This book answers these questions and many more. An appealing
read for researchers in business ethics as well as any reader critical of the excrescences of
capitalism.
  conscious capitalism: Conscious Capitalism David A. Schwerin, 2012-08-21 Conscious
Capitalism shows how the principles of ancient wisdon are directly relevant to modern day business.



Drawing on thirty years of financial and executive experience, Schwerin addresses contemporary
issues faced regularly by people worldwide. Personal experiences, corporate field trip, and
interviews with top executives bring both the anguish and the triumph of our business world to life.
Conscious Capitalism's most significant contribution is its practical integration of formerly
enshrouded principles with todays's frenetic world of investing and commerce.
  conscious capitalism: The Future of Capitalism Paul Collier, 2018-12-04 Bill Gates's Five
Books for Summer Reading 2019 From world-renowned economist Paul Collier, a candid diagnosis of
the failures of capitalism and a pragmatic and realistic vision for how we can repair it. Deep new
rifts are tearing apart the fabric of the United States and other Western societies: thriving cities
versus rural counties, the highly skilled elite versus the less educated, wealthy versus developing
countries. As these divides deepen, we have lost the sense of ethical obligation to others that was
crucial to the rise of post-war social democracy. So far these rifts have been answered only by the
revivalist ideologies of populism and socialism, leading to the seismic upheavals of Trump, Brexit,
and the return of the far-right in Germany. We have heard many critiques of capitalism but no one
has laid out a realistic way to fix it, until now. In a passionate and polemical book, celebrated
economist Paul Collier outlines brilliantly original and ethical ways of healing these rifts—economic,
social and cultural—with the cool head of pragmatism, rather than the fervor of ideological
revivalism. He reveals how he has personally lived across these three divides, moving from
working-class Sheffield to hyper-competitive Oxford, and working between Britain and Africa, and
acknowledges some of the failings of his profession. Drawing on his own solutions as well as ideas
from some of the world’s most distinguished social scientists, he shows us how to save capitalism
from itself—and free ourselves from the intellectual baggage of the twentieth century.
  conscious capitalism: Firms of Endearment Rajendra Sisodia, David Wolfe, Jagdish N. Sheth,
2003-01-30 Today’s best companies get it. From Costco® to Commerce Bank, Wegmans to Whole
Foods®: they’re becoming the ultimate value creators. They’re generating every form of value that
matters: emotional, experiential, social, and financial. And they’re doing it for all their stakeholders.
Not because it’s “politically correct”: because it’s the only path to long-term competitive advantage.
These are the Firms of Endearment. Companies people love doing business with. Love partnering
with. Love working for. Love investing in. Companies for whom “loyalty” isn’t just real: it’s palpable,
and driving unbeatable advantages in everything from marketing to recruitment. You need to
become one of those companies. This book will show you how. You’ll find specific, practical guidance
on transforming every relationship you have: with customers, associates, partners, investors, and
society. If you want to be great—truly great—this is your blueprint. We’re entering an Age of
Transcendence, as people increasingly search for higher meaning in their lives, not just more
possessions. This is transforming the marketplace, the workplace, the very soul of capitalism.
Increasingly, today’s most successful companies are bringing love, joy, authenticity, empathy, and
soulfulness into their businesses: they are delivering emotional, experiential, and social value–not
just profits. Firms of Endearment illuminates this, the most fundamental transformation in
capitalism since Adam Smith. It’s not about “corporate social responsibility”: it’s about building
companies that can sustain success in a radically new era. It’s about great companies like IDEO and
IKEA®, Commerce Bank and Costco®, Wegmans and Whole Foods®: how they earn the powerful
loyalty and affection that enables truly breathtaking performance. This book is about gaining “share
of heart,” not just share of wallet. It’s about aligning stakeholders’ interests, not just juggling them.
It’s about building companies that leave the world a better place. Most of all, it’s about why you
must do all this, or risk being left in the dust... and how to get there from wherever you are now.
  conscious capitalism: Capitalism in America Alan Greenspan, Adrian Wooldridge, 2018-10-16
From the legendary former Fed Chairman and the acclaimed Economist writer and historian, the
full, epic story of America's evolution from a small patchwork of threadbare colonies to the most
powerful engine of wealth and innovation the world has ever seen. Shortlisted for the 2018 Financial
Times and McKinsey Business Book of the Year Award From even the start of his fabled career, Alan
Greenspan was duly famous for his deep understanding of even the most arcane corners of the



American economy, and his restless curiosity to know even more. To the extent possible, he has
made a science of understanding how the US economy works almost as a living organism--how it
grows and changes, surges and stalls. He has made a particular study of the question of productivity
growth, at the heart of which is the riddle of innovation. Where does innovation come from, and how
does it spread through a society? And why do some eras see the fruits of innovation spread more
democratically, and others, including our own, see the opposite? In Capitalism in America,
Greenspan distills a lifetime of grappling with these questions into a thrilling and profound master
reckoning with the decisive drivers of the US economy over the course of its history. In partnership
with the celebrated Economist journalist and historian Adrian Wooldridge, he unfolds a tale
involving vast landscapes, titanic figures, triumphant breakthroughs, enlightenment ideals as well as
terrible moral failings. Every crucial debate is here--from the role of slavery in the antebellum
Southern economy to the real impact of FDR's New Deal to America's violent mood swings in its
openness to global trade and its impact. But to read Capitalism in America is above all to be stirred
deeply by the extraordinary productive energies unleashed by millions of ordinary Americans that
have driven this country to unprecedented heights of power and prosperity. At heart, the authors
argue, America's genius has been its unique tolerance for the effects of creative destruction, the
ceaseless churn of the old giving way to the new, driven by new people and new ideas. Often messy
and painful, creative destruction has also lifted almost all Americans to standards of living
unimaginable to even the wealthiest citizens of the world a few generations past. A sense of justice
and human decency demands that those who bear the brunt of the pain of change be protected, but
America has always accepted more pain for more gain, and its vaunted rise cannot otherwise be
understood, or its challenges faced, without recognizing this legacy. For now, in our time,
productivity growth has stalled again, stirring up the populist furies. There's no better moment to
apply the lessons of history to the most pressing question we face, that of whether the United States
will preserve its preeminence, or see its leadership pass to other, inevitably less democratic powers.
  conscious capitalism: I Love Capitalism! Ken Langone, 2018-05-15 New York Times
Bestseller Iconoclastic entrepreneur and New York legend Ken Langone tells the compelling story of
how a poor boy from Long Island became one of America's most successful businessmen. Ken
Langone has seen it all on his way to a net worth beyond his wildest dreams. A pillar of corporate
America for decades, he's a co-founder of Home Depot, a former director of the New York Stock
Exchange, and a world-class philanthropist (including $200 million for NYU's Langone Health). In
this memoir he finally tells the story of his unlikely rise and controversial career. It's also a
passionate defense of the American Dream -- of preserving a country in which any hungry kid can
reach the maximum potential of his or her talents and work ethic. In a series of fascinating stories,
Langone shows how he struggled to get an education, break into Wall Street, and scramble for an
MBA at night while competing with privileged competitors by day. He shares how he learned how to
evaluate what a business is worth and apply his street smarts to 8-figure and 9-figure deals . And
he's not shy about discussing, for the first time, his epic legal and PR battle with former NY
Governor Eliot Spitzer. His ultimate theme is that free enterprise is the key to giving everyone a leg
up. As he writes: This book is my love song to capitalism. Capitalism works! And I'm living proof -- it
works for everybody. Absolutely anybody is entitled to dream big, and absolutely everybody should
dream big. I did. Show me where the silver spoon was in my mouth. I've got to argue profoundly and
passionately: I'm the American Dream.
  conscious capitalism: Better Business Christopher Marquis, 2020-09-13 A compelling look at
the B Corp movement and why socially and environmentally responsible companies are vital for
everyone’s future Businesses have a big role to play in a capitalist society. They can tip the scales
toward the benefit of the few, with toxic side effects for all, or they can guide us toward better, more
equitable long-term solutions. Christopher Marquis tells the story of the rise of a new corporate
form—the B Corporation. Founded by a group of friends who met at Stanford, these companies
undergo a rigorous certification process, overseen by the B Lab, and commit to putting social
benefits, the rights of workers, community impact, and environmental stewardship on equal footing



with financial shareholders. Informed by over a decade of research and animated by interviews with
the movement’s founders and leading figures, Marquis’s book explores the rapid growth of
companies choosing to certify as B Corps, both in the United States and internationally, and explains
why the future of B Corporations is vital for us all.
  conscious capitalism: Accountable Michael O'Leary, Warren Valdmanis, 2020-08-18 “More
than ever before, this is the book our economy needs.” – Dr. Rajiv Shah, president of the Rockefeller
Foundation “Unwilling to settle for easy answers or superficial changes, O’Leary and Valdmanis
push us all to ask more of our economic system.” – Senator Michael F. Bennet This provocative book
takes us inside the fight to save capitalism from itself. Corporations are broken, reflecting no
purpose deeper than profit. But the tools we are relying on to fix them—corporate social
responsibility, divestment, impact investing, and government control—risk making our problems
worse. With lively storytelling and careful analysis, O’Leary and Valdmanis cut through the tired
dogma of current economic thinking to reveal a hopeful truth: If we can make our corporations
accountable to a deeper purpose, we can make capitalism both prosperous and good. What happens
when the sustainability-driven CEO of Unilever takes on the efficiency-obsessed Warren Buffett?
Does Kellogg’s—a company founded to serve a healthy breakfast—have a sacred duty to sell sugary
cereal if that’s what maximizes profit? For decades, government has tried to curb CEO pay but
failed. Why? Can Harvard students force the university to divest from oil and gas? Does it even
matter if they do? O’Leary and Valdmanis, two iconoclastic investors, take us on a fast-paced
insider’s journey that will change the way we look at corporations. Likely to spark controversy
among cynics and dreamers alike, this book is essential reading for anyone with a stake in reforming
capitalism—which means all of us.
  conscious capitalism: The Cruelty Is the Point Adam Serwer, 2021-06-29 NEW YORK TIMES
BESTSELLER • From an award-winning journalist at The Atlantic, these searing essays make a
powerful case that “real hope lies not in a sunny nostalgia for American greatness but in seeing this
history plain—in all of its brutality, unadorned by euphemism” (The New York Times). NAMED ONE
OF THE BEST BOOKS OF THE YEAR BY NPR • “No writer better demonstrates how American
dreams are so often sabotaged by American history. Adam Serwer is essential.”—Ta-Nehisi Coates
To many, our most shocking political crises appear unprecedented—un-American, even. But they are
not, writes The Atlantic’s Adam Serwer in this prescient essay collection, which dissects the most
devastating moments in recent memory to reveal deeply entrenched dynamics, patterns as old as the
country itself. The January 6 insurrection, anti-immigrant sentiment, and American authoritarianism
all have historic roots that explain their continued power with or without President Donald Trump—a
fact borne out by what has happened since his departure from the White House. Serwer argues that
Trump is not the cause, he is a symptom. Serwer’s phrase “the cruelty is the point” became among
the most-used descriptions of Trump’s era, but as this book demonstrates, it resonates across
centuries. The essays here combine revelatory reporting, searing analysis, and a clarity that’s
bracing. In this new, expanded version of his bestselling debut, Serwer elegantly dissects white
supremacy’s profound influence on our political system, looking at the persistence of the Lost Cause,
the past and present of police unions, the mythology of migration, and the many faces of
anti-Semitism. In so doing, he offers abundant proof that our past is present and demonstrates the
devastating costs of continuing to pretend it’s not. The Cruelty Is the Point dares us, the reader, to
not look away.
  conscious capitalism: Politics and the English Language George Orwell, 2021-01-01
George Orwell set out ‘to make political writing into an art’, and to a wide extent this aim shaped the
future of English literature – his descriptions of authoritarian regimes helped to form a new
vocabulary that is fundamental to understanding totalitarianism. While 1984 and Animal Farm are
amongst the most popular classic novels in the English language, this new series of Orwell’s essays
seeks to bring a wider selection of his writing on politics and literature to a new readership. In
Politics and the English Language, the second in the Orwell’s Essays series, Orwell takes aim at the
language used in politics, which, he says, ‘is designed to make lies sound truthful and murder



respectable, and to give an appearance of solidity to pure wind’. In an age where the language used
in politics is constantly under the microscope, Orwell’s Politics and the English Language is just as
relevant today, and gives the reader a vital understanding of the tactics at play. 'A writer who can –
and must – be rediscovered with every age.' — Irish Times
  conscious capitalism: The Age of Surveillance Capitalism Shoshana Zuboff, 2019-01-15 The
challenges to humanity posed by the digital future, the first detailed examination of the
unprecedented form of power called surveillance capitalism, and the quest by powerful corporations
to predict and control our behavior. In this masterwork of original thinking and research, Shoshana
Zuboff provides startling insights into the phenomenon that she has named surveillance capitalism.
The stakes could not be higher: a global architecture of behavior modification threatens human
nature in the twenty-first century just as industrial capitalism disfigured the natural world in the
twentieth. Zuboff vividly brings to life the consequences as surveillance capitalism advances from
Silicon Valley into every economic sector. Vast wealth and power are accumulated in ominous new
behavioral futures markets, where predictions about our behavior are bought and sold, and the
production of goods and services is subordinated to a new means of behavioral modification. The
threat has shifted from a totalitarian Big Brother state to a ubiquitous digital architecture: a Big
Other operating in the interests of surveillance capital. Here is the crucible of an unprecedented
form of power marked by extreme concentrations of knowledge and free from democratic oversight.
Zuboff's comprehensive and moving analysis lays bare the threats to twenty-first century society: a
controlled hive of total connection that seduces with promises of total certainty for maximum profit
-- at the expense of democracy, freedom, and our human future. With little resistance from law or
society, surveillance capitalism is on the verge of dominating the social order and shaping the digital
future -- if we let it.
  conscious capitalism: The Enlightened Capitalists James O'Toole, 2019-02-26 An expert on
ethical leadership analyzes the complicated history of business people who tried to marry the pursuit
of profits with virtuous organizational practices—from British industrialist Robert Owen to American
retailer John Cash Penney and jeans maker Levi Strauss to such modern-day entrepreneurs Anita
Roddick and Tom Chappell. Today’s business leaders are increasingly pressured by citizens,
consumers, and government officials to address urgent social and environmental issues. Although
some corporate executives remain deaf to such calls, over the last two centuries, a handful of
business leaders in America and Britain have attempted to create business organizations that were
both profitable and socially responsible. In The Enlightened Capitalists, James O’Toole tells the
largely forgotten stories of men and women who adopted forward-thinking business practices
designed to serve the needs of their employees, customers, communities, and the natural
environment. They wanted to prove that executives didn’t have to make trade-offs between profit
and virtue. Combining a wealth of research and vivid storytelling, O’Toole brings life to historical
figures like William Lever, the inventor of bar soap who created the most profitable company in
Britain and used his money to greatly improve the lives of his workers and their families. Eventually,
he lost control of the company to creditors who promptly terminated the enlightened practices he
had initiated—the fate of many idealistic capitalists. As a new generation attempts to address social
problems through enlightened organizational leadership, O’Toole explores a major question being
posed today in Britain and America: Are virtuous corporate practices compatible with shareholder
capitalism?
  conscious capitalism: Conscious Capitalism, With a New Preface by the Authors John
Mackey, Rajendra Sisodia, 2014-01-07 The bestselling book, now with a new preface by the authors
At once a bold defense and reimagining of capitalism and a blueprint for a new system for doing
business, Conscious Capitalism is for anyone hoping to build a more cooperative, humane, and
positive future. Whole Foods Market cofounder John Mackey and professor and Conscious
Capitalism, Inc. cofounder Raj Sisodia argue that both business and capitalism are inherently good,
and they use some of today’s best-known and most successful companies to illustrate their point.
From Southwest Airlines, UPS, and Tata to Costco, Panera, Google, the Container Store, and



Amazon, today’s organizations are creating value for all stakeholders—including customers,
employees, suppliers, investors, society, and the environment. Read this book and you’ll better
understand how four specific tenets—higher purpose, stakeholder integration, conscious leadership,
and conscious culture and management—can help build strong businesses, move capitalism closer to
its highest potential, and foster a more positive environment for all of us.
  conscious capitalism: The Conscious Creative Kelly Small, 2020-08-04 An actionable guide to
mindfulness and practical ethics for any creative professional who wants to make a living without
selling their soul. It can be difficult to live according to our values in a complicated world. At a time
when capitalism seems most unforgiving but the need for paying work remains high, it is important
to learn how we can be more mindful and intentional about our impact — personal, social, economic,
and environmental. As designer and creative director Kelly Small had to do to navigate a crisis of
ethics and burnout in their career in advertising, we can admit our complicity in problematic
systems and take on the responsibility of letting our own conscience guide our decisions. Start with
one or many of these 100+ rigorously researched, ultra-practical action steps: Co-create and
collaborate Get obsessed with accessibility Demand diverse teams Commit to self-care Make ethics a
competitive edge Be mindful of privilege Create for empowerment, not exploitation With a humorous
and irreverent tone, Small reveals how when we release unnecessary judgement and become
action-oriented, we can clarify the complicated business of achieving an ethical practice in the
creative industries. Discover the power of incremental, positive changes in our daily work-lives and
the fulfillment of purposeful work.
  conscious capitalism: Conscious, Capable, and Ready to Contribute: a Fable Ed Offterdinger,
Catherine Allen, 2021-08-31 What if companies made developing their people's capabilities their
mission? Leadership development experts Ed and Catherine say focusing on people development
leads to successful companies, fulfilled employees, and a better world.
  conscious capitalism: Compassionate Capitalism Blaine Bartlett, David Meltzer, 2016-07-13
International #1 Best Seller Business is the most pervasive and influential force on the planet today.
Its activities transcend national and international borders. Its activities are not unduly constrained
by financial, political, cultural, ethnic, or religious concerns. The net of this is that business, as a
prevalent and important force, has a moral responsibility to guide, enhance, value, and nourish the
existence of all that it encounters. In the world today, the absolute opposite of this occurs. Business
today seldom assesses the efficacy of its activities through the lens of anything but profit. The true
purpose of business is to uplift the experience of existing. It is not to make owners wealthy. It is not
to produce ever-cheaper goods and services. It is not to keep an avaricious and toxic economic
model afloat. And it is certainly not (with no apology to Milton Friedman) to make a profit. From our
perspective, business is nothing less than a spiritual discipline, it requires the same integrity,
commitment, intentionality, courage, discipline, and compassion as any other spiritual discipline.
Spiritual disciplines honor life, in all its forms, as having innate and intrinsic value simply because it
exists. It's the honoring of this value-the ennobling of this value-that is called forth when we
approach business as a spiritual undertaking. It is the compassionate thing to do.
  conscious capitalism: Conscious Money Patricia Aburdene, 2012-09-25 Aburdene, author of
the bestselling Megatrends 2010, brings together the spiritual and practical in a guide to achieving
prosperity through the values-based megatrend of Conscious Capitalism.
  conscious capitalism: The Whole Foods Diet John Mackey, Alona Pulde, Matthew Lederman,
2017-04-11 The definitive guide to the optimum diet for health and wellness, from the founder of
Whole Foods Market and the doctors of Forks Over Knives. The Whole Foods Diet simplifies the
huge body of science, research, and advice that is available today and reveals the undeniable
consensus: a whole foods, plant-based diet is the optimum diet for health and longevity. Standing on
the shoulders of the Whole Foods Market brand and featuring an accessible 28-day program,
delicious recipes, inspirational success stories, and a guilt-free approach to plant-based eating, The
Whole Foods Diet is a life-affirming invitation to become a Whole Foodie: someone who loves to eat,
loves to live, and loves to nourish themselves with nature's bounty. If Whole Foods Market is



shorthand for a food revolution (The New Yorker), then The Whole Foods Diet will give that
revolution its bible - the unequivocal truth about what to eat for a long, healthy, disease-free life.
  conscious capitalism: Postmodernism, or, The Cultural Logic of Late Capitalism Fredric
Jameson, 1992-01-06 Now in paperback, Fredric Jameson’s most wide-ranging work seeks to
crystalize a definition of ”postmodernism”. Jameson’s inquiry looks at the postmodern across a wide
landscape, from “high” art to “low” from market ideology to architecture, from painting to “punk”
film, from video art to literature.
  conscious capitalism: End of History and the Last Man Francis Fukuyama, 2006-03-01 Ever
since its first publication in 1992, the New York Times bestselling The End of History and the Last
Man has provoked controversy and debate. Profoundly realistic and important...supremely timely
and cogent...the first book to fully fathom the depth and range of the changes now sweeping through
the world. —The Washington Post Book World Francis Fukuyama's prescient analysis of religious
fundamentalism, politics, scientific progress, ethical codes, and war is as essential for a world
fighting fundamentalist terrorists as it was for the end of the Cold War. Now updated with a new
afterword, The End of History and the Last Man is a modern classic.
  conscious capitalism: Conscious Wealth Brandon Hatton, 2020-10-18 Conscious Wealth:
Money, Investing, and a Financial Awakening for the Person Who Has It All by Brandon Hatton, CAP,
CRPC, is for those who wake up one day and realize they have everything they always wanted and
yet discover that it is not enough. Those with unlimited financial means are, ironically, often still
operating from a place of scarcity. They are unaware of the negative stories they have built up
around money and are unable to differentiate between being rich (having a lot of money) and being
wealthy (having money but also a positive connection with self, with others, and with the bigger
world). Falling back on the lessons learned during his own journey, Brandon provides a clearly
illustrated mindset around money and a framework around investments, both of which allow readers
to focus on what matters most during their wealth creation journey. Brandon helps others achieve
not only stronger family communication and healthy personal interactions with money but also a
desire and ability to impact the greater world through investments and a Conscious Wealth
philosophy. Hatton enjoys the fulfillment that working with people brings and helping individuals
and families come to heal around their money stories while also reveling in the rules-based,
methodical nature of portfolio-building and wealth maintenance.
  conscious capitalism: Completing Capitalism Bruno Roche, Jay Jakub, 2017-05-01 Two
leading economists present a new model for sustainable capitalism based on the economics of
mutuality. For decades, leaders in the business world have believed that their sole responsibility is
to maximize profit for shareholders. But this obsessive focus was a major cause of the abuses that
nearly sunk the global economy in 2008. While books like Thomas Piketty’s Capital in the
Twenty-First Century have exposed the shortcomings of financial capitalism, Completing Capitalism
goes further by describing a well-developed, field-tested alternative. In this analytically rigorous and
eminently practical book, Bruno Roche and Jay Jakub offer a more complete form of capitalism, one
that delivers superior financial performance precisely because it mobilizes and generates human,
social, and natural capital along with financial capital. Offering practical, real-world illustrations,
Roche and Jakub describe how their model has been implemented in live business pilots in Africa,
Asia, and elsewhere.
  conscious capitalism: Betterness Umair Haque, 2011-12-15 Betterness: Economics for
Humans is a powerful call to arms for a post-capitalist economy. Umair Haque argues that just as
positive psychology revolutionized our understanding of mental health by recasting the field as more
than just treating mental illness, we need to rethink our economic paradigm. Why? Because business
as we know it has reached a state of diminishing returns—though we work harder and harder, we
never seem to get anywhere. This has led to a diminishing of the common wealth: wage stagnation,
widening economic inequality, the depletion of the natural world, and more. To get out of this trap,
we need to rethink the future of human exchange. In short, we need to get out of business and into
betterness. HBR Singles provide brief yet potent business ideas, in digital form, for today's thinking



professional.
  conscious capitalism: Conscious Leadership John Mackey, Steve Mcintosh, Carter Phipps,
2020-09-15 A WALL STREET JOURNAL BESTSELLER! From Whole Foods CEO John Mackey and his
coauthors, a follow-up to groundbreaking bestseller Conscious Capitalism—revealing what it takes to
lead a purpose-driven, sustainable business. John Mackey started a movement when he founded
Whole Foods, bringing natural, organic food to the masses and not only changing the market, but
breaking the mold. Now, for the first time, Conscious Leadership closely explores the vision, virtues,
and mindset that have informed Mackey’s own leadership journey, providing a roadmap for
innovative, value-based leadership—in business and in society. Conscious Leadership demystifies
strategies that have helped Mackey shepherd Whole Foods through four decades of incredible
growth and innovation, including its recent sale to Amazon. Each chapter will challenge you to
rethink conventional business wisdom through anecdotes, case studies, profiles of conscious leaders,
and innovative techniques for self-development, culminating in an empowering call to action for
entrepreneurs and trailblazers—to step up as leaders who see beyond the bottom line.
  conscious capitalism: The Self-Love Experiment Shannon Kaiser, 2017-08-29 Put a stop to
self-sabotage and overcome your fears so that you can gain the confidence you need to reach your
goals and become your own best friend. Too many people seem to believe that they are not allowed
to put themselves first or go after their own dreams out of fear of being selfish or sacrificing others'
needs. The Self-Love Experiment rectifies this problem. Whether you want to achieve weight loss,
land your dream job, find your soul mate, or get out of debt, it all comes back to self-love and
accepting yourself first. Shannon Kaiser learned the secrets to loving herself, finding purpose, and
living a passion-filled life after recovering from eating disorders, drug addictions, corporate burnout,
and depression. Shannon walks you through her own personal experiment, a simple plan that
compassionately guides you through the process of removing fear-based thoughts, so you can fall in
love with life. If you want to change your outcome in life, you have to change your daily habits and
perspective. Shannon takes you on this great journey into self-love and true self-acceptance.
  conscious capitalism: Eco-Capitalism Robert Guttmann, 2018-06-20 Our planet faces a
systemic threat from climate change, which the world community of nations is ill-prepared to
address, and this book argues that a new form of ecologically conscious capitalism is needed in
order to tackle this serious and rising threat. While the Paris Climate Agreement of 2015 has finally
implemented a global climate policy regime, its modest means belie its ambitious goals. Our
institutional financial organizations are not equipped to deal with the problems that any credible
commitment to a low-carbon economy will have to confront. We will have to go beyond cap-and-trade
schemes and limited carbon taxes to cut greenhouse gas emissions substantially in due time. This
book offers a way forward toward that goal, with a conceptual framework that brings environmental
preservation back into our macro-economic growth and forecasting models. This framework obliges
firms to consider other goals beyond shareholder value maximization, outlining the principal tenets
of a climate-friendly finance and introducing a new type of money linked to climate mitigation and
adaptation efforts.
  conscious capitalism: McMindfulness Ronald Purser, 2019-07-09 A lively and razor-sharp
critique of mindfulness as it has been enthusiastically co-opted by corporations, public schools, and
the US military. Mindfulness is now all the rage. From celebrity endorsements to monks,
neuroscientists and meditation coaches rubbing shoulders with CEOs at the World Economic Forum
in Davos, it is clear that mindfulness has gone mainstream. Some have even called it a revolution.
But what if, instead of changing the world, mindfulness has become a banal form of capitalist
spirituality that mindlessly avoids social and political transformation, reinforcing the neoliberal
status quo? In McMindfulness, Ronald Purser debunks the so-called mindfulness revolution,
exposing how corporations, schools, governments and the military have co-opted it as technique for
social control and self-pacification. A lively and razor-sharp critique, Purser busts the myths its
salesmen rely on, challenging the narrative that stress is self-imposed and mindfulness is the
cure-all. If we are to harness the truly revolutionary potential of mindfulness, we have to cast off its



neoliberal shackles, liberating mindfulness for a collective awakening.
  conscious capitalism: Eat for the Planet Nil Zacharias, Gene Stone, 2018-03-20 “An
indispensable guide for anyone who wants to live to age 100—by making sure there’s a livable world
when you get there.” —Dan Buettner, New York Times–bestselling author of The Blue Zones Do you
consider yourself an environmental ally? Maybe you recycle your household goods, ride a bike, and
avoid too much air travel. But did you know that the primary driver of climate change isn’t plastics,
or cars, or airplanes? Did you know that it’s actually our industrialized food system? In this
fascinating new book, authors Nil Zacharias and Gene Stone share new research, intriguing
infographics, and compelling arguments that support what scientists across the world are beginning
to affirm and uphold: By making even minimal dietary changes, anyone can have a positive, lasting
impact on our planet. If you love the planet, the only way to save it is by switching out meat for
plant-based meals, one bite at a time. “This fascinating, easy-to-read book will give you still another
reason to eat plants and not animals: you will be doing a world of good—literally!” —Rip Esselstyn,
#1 New York Times–bestselling author of Plant-Strong “Eating plants is not just good for your own
health, it’s imperative for the health of the planet. This well-argued, well-written book makes it clear
why everyone should consider a plant-based diet today.” —Michael Greger, MD, New York
Times–bestselling author of How Not to Die “Possibly the single most important environmental book
I’ve read in years. A must for everyone.” —Kathy Freston, New York Times–bestselling author of The
Lean
  conscious capitalism: Conscious Marketing Carolyn Tate, 2015-07-07 In the modern economy,
businesses must have heart The marketing industry is broken. Consumers are tired of interruption,
push, mass media and the manipulation of marketing and advertising generally. They want to deal
with honest, ethical companies that have heart and purpose and that care about serving all their
stakeholders instead of their pockets. Conscious Marketing proves that marketing can really work if
the paradigm is shifted—radically. In Conscious Marketing: How to Create an Awesome Business
With a New Approach to Marketing, author Carolyn Tate demonstrates just how beneficial this shift
can be. By practising the four tenets of conscious marketing, companies can raise their brand's
profile and attract customers for life. The book shows how building a business with a higher-purpose
can lead to sustainability, profitability and industry leadership. Conscious marketing works for both
multinational corporations and cash-strapped small business alike. In the modern market, a business
that does well and contributes to the elevation of humanity and the planet attracts the best
customers, employees, suppliers and investors. These people evangelize, and the brand reach
expands exponentially further and to a more loyal audience than traditional marketing will ever
capture. This concept and other topics in the book include: What's wrong with marketing and why it
doesn't work What conscious means to the consumer, business, leader and marketer The who, what,
why and how of conscious marketing Navigating the shift from traditional to conscious practices The
book includes a three-part guide to crafting an actionable plan, including where to find help.
Marketing doesn't have to be the budgetary dead weight it has become. It can be fun, human and
inspiring for everyone involved, but change requires a deep shift in thinking and behaviour that goes
way beyond the transaction or the sale. To stay relevant in the modern economy, businesses must
show what's at their core, why they do what they do and why it matters. Conscious Marketing is a
comprehensive guide to fixing the problem, with a sustainable solution.
  conscious capitalism: How to Do Nothing Jenny Odell, 2019-04-23 ** A New York Times
Bestseller ** NAMED ONE OF THE BEST BOOKS OF THE YEAR BY: Time • The New Yorker • NPR
• GQ • Elle • Vulture • Fortune • Boing Boing • The Irish Times • The New York Public Library •
The Brooklyn Public Library A complex, smart and ambitious book that at first reads like a self-help
manual, then blossoms into a wide-ranging political manifesto.—Jonah Engel Bromwich, The New
York Times Book Review One of President Barack Obama's Favorite Books of 2019 Porchlight's
Personal Development & Human Behavior Book of the Year In a world where addictive technology is
designed to buy and sell our attention, and our value is determined by our 24/7 data productivity, it
can seem impossible to escape. But in this inspiring field guide to dropping out of the attention



economy, artist and critic Jenny Odell shows us how we can still win back our lives. Odell sees our
attention as the most precious—and overdrawn—resource we have. And we must actively and
continuously choose how we use it. We might not spend it on things that capitalism has deemed
important … but once we can start paying a new kind of attention, she writes, we can undertake
bolder forms of political action, reimagine humankind’s role in the environment, and arrive at more
meaningful understandings of happiness and progress. Far from the simple anti-technology screed,
or the back-to-nature meditation we read so often, How to do Nothing is an action plan for thinking
outside of capitalist narratives of efficiency and techno-determinism. Provocative, timely, and utterly
persuasive, this book will change how you see your place in our world.
  conscious capitalism: The films of Costa-Gavras Homer B. Pettey, 2020-06-11 Costa-Gavras
is a seminal figure in French and international cinema. A master of the political thriller, he explores
historical events through individual human stories, thereby involving his audience in past and
contemporary traumas, from the horrors of the Holocaust through mid-century international state
terrorism and totalitarianism to the current global financial crisis. With a career spanning half a
century, he remains one of cinema’s most intriguing and enduring storytellers, theorists and political
commentators. This collection of original essays charts and re-examines Costa-Gavras’s career from
Un homme de trop (1967) to Le capital (2012). Readable and carefully researched, it will appeal to
students and scholars of film, as well as fans of the director’s work.
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