
economic model of social
responsibility
economic model of social responsibility defines the perspective that
businesses should prioritize profit generation while adhering to legal and
ethical standards. This approach views social responsibility as a secondary
consideration, mainly relevant when it aligns with economic interests or
legal requirements. In this article, you’ll discover the core principles of
the economic model of social responsibility, its historical evolution, key
differences from other models, practical applications in the corporate world,
and its impact on business and society. Additionally, we’ll explore real-
world examples and the main criticisms this model faces. Whether you’re a
student, business professional, or someone interested in corporate ethics,
this comprehensive guide provides clarity and depth on how the economic model
shapes organizational behavior and decisions.

Understanding the Economic Model of Social Responsibility

Historical Background and Evolution

Core Principles of the Economic Model

Comparison with Other Models of Social Responsibility

Applications in Business Practices

Benefits and Limitations

Case Studies and Real-World Examples

Main Criticisms and Controversies

Future Trends in Social Responsibility Models

Understanding the Economic Model of Social
Responsibility

The economic model of social responsibility is rooted in the belief that the
primary duty of business is to maximize shareholder value. According to this
model, companies should focus on profit generation and efficient resource
allocation, only engaging in socially responsible practices when it directly
benefits their economic interests or when required by law. This perspective
is often associated with classical economists and business theorists who



argue that social issues are best addressed by government and social
institutions, not corporations. The economic model maintains that as long as
a company operates legally and ethically, its main obligation is to its
owners and investors.

This approach is distinct from broader definitions of corporate social
responsibility, which emphasize proactive community engagement and
sustainable development. By prioritizing financial outcomes, the economic
model influences decision-making at every level of an organization, from
executive strategy to daily operations. It also shapes how businesses
interact with stakeholders, including employees, customers, and local
communities.

Historical Background and Evolution

The economic model of social responsibility emerged during the industrial
revolution and gained prominence in the mid-20th century. Early proponents,
such as economist Milton Friedman, argued that businesses exist to serve
their owners and should primarily focus on profit maximization. In his famous
essay, Friedman stated that the social responsibility of business is to
increase its profits, as long as it stays within the boundaries of the law
and ethical customs.

Over time, the model has evolved in response to changing societal
expectations and increasing pressure for corporate accountability. While the
economic model remains influential, especially in capitalist economies, there
has been a gradual shift toward integrating social and environmental concerns
into business strategy. This shift has led to the development of alternative
models, such as the stakeholder and philanthropic models of social
responsibility.

Core Principles of the Economic Model

Profit Maximization

The most fundamental principle of the economic model is profit maximization.
Businesses are expected to achieve the highest possible financial returns for
their shareholders, using resources efficiently and minimizing costs. Social
initiatives are typically undertaken only if they enhance profitability or
create long-term economic value.



Legal Compliance

Companies operating under the economic model must comply with all applicable
laws and regulations. Legal compliance is considered the baseline for
responsible business conduct. Activities that go beyond legal requirements
are generally pursued only if they offer economic advantages.

Ethical Conduct

Although profit is the primary focus, ethical behavior is expected.
Businesses must operate honestly, avoid fraud, and maintain transparency.
Ethical conduct helps foster trust among stakeholders and supports long-term
profitability.

Limited Social Engagement

Social initiatives are pursued when they align with business interests.

Community involvement is secondary to financial objectives.

Charitable contributions are often strategic and tied to brand
reputation.

Environmental practices are adopted if they reduce costs or enhance
efficiency.

Comparison with Other Models of Social
Responsibility

Stakeholder Model

Unlike the economic model, the stakeholder model emphasizes balancing the
needs of all stakeholders—employees, customers, suppliers, and communities.
It encourages businesses to address social and environmental issues, even if
they do not result in immediate financial gains. The stakeholder model is
often seen as a more holistic approach to corporate responsibility.



Philanthropic Model

The philanthropic model advocates voluntary contributions to social causes,
regardless of economic benefit. Companies following this model may donate to
charities, support community development, or invest in sustainability
initiatives purely as a moral obligation.

Legal Model

The legal model focuses strictly on adherence to laws and regulations. While
it shares similarities with the economic model, it lacks the emphasis on
profit maximization. Businesses operating under this model may meet legal
standards but do not necessarily prioritize economic performance.

Applications in Business Practices

The economic model of social responsibility shapes many aspects of corporate
strategy and operations. Businesses may invest in socially responsible
practices, such as energy-efficient technologies or fair labor policies, when
these actions reduce costs or enhance competitiveness. Marketing campaigns
often highlight ethical practices if they attract consumers and improve brand
loyalty.

Companies also engage in philanthropy or community programs when these
efforts build positive public relations or open new markets. The economic
model encourages innovation and efficiency, driving businesses to develop
products and services that meet consumer demand while generating profit.

Benefits and Limitations

Benefits

Clear focus on financial performance and shareholder value.

Encourages efficient use of resources and cost control.

Provides a straightforward framework for decision-making.

Minimizes risk by adhering to legal and ethical standards.

Supports long-term business sustainability when social initiatives align
with profit motives.



Limitations

May neglect broader social and environmental responsibilities.

Can result in short-term thinking and reduced innovation.

Potential for negative public perception or reputational risk.

Limited impact on systemic social issues, such as poverty or climate
change.

May conflict with evolving stakeholder expectations and global trends
toward sustainability.

Case Studies and Real-World Examples

Many multinational corporations exemplify the economic model of social
responsibility. For instance, large retailers may implement fair labor
practices and environmental policies primarily when these actions reduce
costs or enhance brand reputation. Technology companies often invest in data
privacy and security, not solely for ethical reasons but to maintain consumer
trust and avoid legal penalties.

Fast food chains adopting healthier menu options may do so in response to
changing consumer preferences and potential market expansion. In each case,
social initiatives are closely tied to economic outcomes, illustrating the
practical application of the economic model in contemporary business.

Main Criticisms and Controversies

The economic model of social responsibility has faced significant criticism
from social activists, academics, and policymakers. Critics argue that
focusing predominantly on profit can lead to social harm, environmental
degradation, and income inequality. There is concern that businesses may
ignore pressing social issues unless they directly affect the bottom line.

Controversies often arise when companies prioritize short-term financial
gains over long-term societal well-being. The model’s limitations become
evident in situations where legal compliance is insufficient to address
ethical dilemmas or where public expectations for corporate behavior are
rapidly evolving.



Future Trends in Social Responsibility Models

While the economic model remains influential, there is a growing shift toward
integrated models that balance profit with social and environmental impact.
Emerging trends include sustainability reporting, stakeholder engagement, and
increased transparency. Regulatory changes and consumer awareness are driving
businesses to adopt more comprehensive approaches to social responsibility.

Innovative companies are exploring hybrid models that combine economic
objectives with proactive social initiatives. The future of corporate social
responsibility is likely to see greater convergence between economic
interests and societal needs, reflecting the complexities of the global
business environment.

Q: What is the economic model of social
responsibility?
A: The economic model of social responsibility is a business approach that
prioritizes profit maximization and shareholder value, considering social and
environmental initiatives only when they align with economic interests or
legal requirements.

Q: How does the economic model differ from the
stakeholder model?
A: The economic model focuses on financial performance and legal compliance,
while the stakeholder model aims to address the interests and well-being of
all stakeholders, including employees, customers, and communities.

Q: Who are some prominent supporters of the economic
model?
A: Economist Milton Friedman is a well-known advocate of the economic model,
arguing that a business's primary responsibility is to increase its profits
within the bounds of law and ethical customs.

Q: What are some benefits of the economic model of
social responsibility?
A: Benefits include clear focus on profitability, efficient resource use,
straightforward decision-making, and minimized risk through legal and ethical
compliance.



Q: What are the main criticisms of the economic
model?
A: Critics argue that it can neglect broader social and environmental issues,
lead to short-term thinking, and create reputational risks if public
expectations evolve.

Q: In what industries is the economic model most
commonly applied?
A: The economic model is prevalent in industries such as finance, retail,
technology, and manufacturing, where profit generation and efficiency are key
business drivers.

Q: Can the economic model support sustainability
initiatives?
A: Yes, but typically only when sustainability efforts align with reducing
costs, improving efficiency, or enhancing profitability.

Q: How does legal compliance fit into the economic
model?
A: Legal compliance is a core principle of the economic model, ensuring that
businesses operate within the law while focusing on economic objectives.

Q: Are companies moving away from the economic
model?
A: Many companies are adopting hybrid models that integrate economic, social,
and environmental considerations due to changing consumer expectations and
regulatory requirements.

Q: What is an example of the economic model in
action?
A: A company investing in energy-efficient technology primarily to reduce
operating costs and improve profitability, while also gaining positive public
relations, is an example of the economic model in practice.
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The Economic Model of Social Responsibility: A
Profitable Path to a Better World

Introduction:

Are businesses solely profit-driven machines, or can they be forces for good? The traditional view
pitted profit maximization against social responsibility, portraying them as mutually exclusive goals.
However, a growing body of evidence suggests this is a false dichotomy. This post delves into the
emerging economic model of social responsibility, demonstrating how businesses can integrate
ethical and sustainable practices not just as a cost, but as a strategic advantage leading to increased
profitability and long-term success. We'll explore the key concepts, benefits, and challenges of this
increasingly vital approach to business.

H2: Defining the Economic Model of Social Responsibility

The economic model of social responsibility argues that incorporating social and environmental
considerations into business operations can create significant economic value. This isn't about
charity or philanthropy; it's about recognizing that a company's success is inextricably linked to the
well-being of its stakeholders – employees, customers, communities, and the environment. This
model moves beyond mere compliance with regulations, advocating for proactive engagement with
social and environmental issues as a core business strategy. It recognizes that addressing societal
needs can lead to increased efficiency, reduced risks, enhanced brand reputation, and ultimately,
higher profits.

H2: Key Pillars of the Economic Model

This model rests on several key pillars:

H3: Stakeholder Capitalism: Shifting from a shareholder-centric approach to one that prioritizes the
interests of all stakeholders. This means considering the impact of business decisions on employees,
customers, suppliers, communities, and the environment, not just on shareholders.

H3: Environmental Sustainability: Integrating environmental considerations into all aspects of
business operations, from reducing carbon emissions and waste to promoting resource efficiency
and biodiversity. This is driven not just by ethical concerns but also by recognizing the financial risks
associated with environmental degradation.
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H3: Ethical Business Practices: Implementing transparent, fair, and ethical practices throughout the
supply chain, ensuring fair wages, safe working conditions, and responsible sourcing of materials.

H3: Social Impact Measurement: Developing robust systems to track and measure the social and
environmental impact of business activities. This allows companies to demonstrate their commitment
to social responsibility and identify areas for improvement.

H2: Benefits of Adopting an Economic Model of Social Responsibility

Embracing this model isn't just the "right thing to do"; it's often the smart thing to do. The benefits
include:

H3: Enhanced Brand Reputation and Customer Loyalty: Consumers are increasingly conscious of the
social and environmental impact of their purchasing decisions. Companies with strong social
responsibility records attract and retain customers who are willing to pay a premium for ethically
produced goods and services.

H3: Improved Employee Engagement and Retention: Employees are more likely to be engaged and
loyal to companies that align with their values. A strong commitment to social responsibility creates
a positive work environment and attracts top talent.

H3: Reduced Operational Risks: Proactive engagement with environmental and social issues can
help mitigate risks such as supply chain disruptions, regulatory penalties, and reputational damage.

H3: Increased Innovation and Competitive Advantage: Focusing on sustainability and social impact
can stimulate innovation, leading to the development of new products, services, and business models
that cater to evolving consumer preferences and create a competitive edge.

H3: Access to Capital and Investment: Investors are increasingly looking for companies with strong
ESG (Environmental, Social, and Governance) profiles. A commitment to social responsibility can
improve access to capital and attract socially responsible investors.

H2: Challenges in Implementing the Model

While the benefits are significant, implementing this model presents challenges:

H3: Measurement and Reporting: Accurately measuring and reporting the social and environmental
impact of business activities can be complex and challenging.

H3: Balancing Profitability with Social Goals: Finding the right balance between maximizing profits
and achieving social and environmental goals requires careful planning and strategic decision-
making.

H3: Stakeholder Engagement: Effectively engaging with a diverse range of stakeholders and
addressing their concerns requires strong communication and collaboration skills.

H3: Short-Term vs. Long-Term Considerations: The benefits of social responsibility are often realized
over the long term, which can be challenging for businesses focused on short-term financial
performance.



Conclusion:

The economic model of social responsibility is no longer a niche concept but a crucial element of
sustainable and successful business practices. By integrating social and environmental
considerations into their core strategies, businesses can not only contribute to a better world but
also unlock significant economic benefits. While challenges exist, the rewards – in terms of enhanced
reputation, increased profitability, and a positive impact on society – far outweigh the costs. The
future of business is inextricably linked to the future of the planet and its people, and this model
provides a roadmap for a more prosperous and equitable future for all.

FAQs:

1. What is the difference between CSR (Corporate Social Responsibility) and the economic model of
social responsibility? CSR often focuses on philanthropic activities and separate initiatives, while the
economic model integrates social and environmental considerations directly into the core business
strategy and operations for mutual benefit.

2. How can small businesses implement this model? Small businesses can start by focusing on local
community engagement, adopting sustainable practices within their operations (e.g., reducing
waste, using eco-friendly materials), and ensuring fair labor practices.

3. How can I measure the success of my company's social responsibility initiatives? Use Key
Performance Indicators (KPIs) focused on environmental impact, employee satisfaction, community
engagement, and customer feedback related to ethical sourcing and sustainability.

4. Are there any certifications or standards that help companies demonstrate their commitment to
social responsibility? Yes, various certifications, like B Corp, Fair Trade, and LEED, demonstrate a
company's dedication to sustainability and ethical practices.

5. What role does transparency play in this model? Transparency is crucial. Openly communicating
your social and environmental performance builds trust with stakeholders and fosters accountability.

  economic model of social responsibility: Social Capital, Corporate Social Responsibility,
Economic Behaviour and Performance L. Sacconi, G. Antoni, 2010-12-13 This book focuses on the
concepts of social capital, corporate social responsibility, and economic development in relation to
economic theory of institutions and behavioural economics. It also takes a macroeconomic and
empirical approach, on the relationship between social capital, ethical behaviour and economic
development.
  economic model of social responsibility: A Guide to Sustainable Corporate
Responsibility Caroline D. Ditlev-Simonsen, 2022 This open access book discusses the challenges
and opportunities faced by companies in an age that increasingly values sustainability and demands
corporate responsibility. Beginning with the historical development of corporate responsibility, this
book moves from academic theory to practical application. It points to ways in which companies can
successfully manage their transition to a more responsible, sustainable way of doing business,
common mistakes to avoid and how the UN Sustainable Development Goals are integral to any
sustainability transformation. Practical cases illustrate key points. Drawing on thirty years of
sustainability research and extensive corporate experience, the author provides tools such as a
Step-by-Step strategic guide on integrating sustainability in collaboration with stakeholders
including employees, customers, suppliers and investors. The book is particularly relevant for SMEs



and companies operating in emerging markets. From a broader perspective, the value of
externalities, full cost pricing, alternative economic theories and circular economy are also
addressed.
  economic model of social responsibility: Economics of Corporate Social Responsibility
Abagail McWilliams, 2014 In recent years, increasing numbers of articles and studies have emerged
across the disciplines of economics, accounting, finance and management to examine the importance
of considering both the private and social economic benefits of Corporate Social Responsibility
(CSR). As stakeholders and their concerns have multiplied, and empirical evidence has accumulated,
CSR has become a critical area of interest. This authoritative collection examines the five related
and most significant elements of this subject - theoretical perspectives, firm financial performance,
socially responsible investing, environmental performance and strategic CSR - to provide a
comprehensive exploration of the literature on Corporate Social Responsibility and its economic
consequences.
  economic model of social responsibility: Firm Value Paolo Saona Hoffmann, 2018-08-01 This
edited volume aims to discuss the most contemporary state of the determinants of the firm value.
This book presents theoretical works as well as empirical studies that contrast the arguments
offered by the leading, ground-breaking theories on the firm value. What variables determine the
firm value? Are these determinants controllable or uncontrollable by the managers of the
companies? Is the impact of corporate governance systems on the firm value symmetrical between
different institutional contexts? Do the financial reports affect the value of the firm? What role does
corporate social responsibility play as a determinant of the firm value? These and other questions
are analyzed and scrutinized step by step throughout this book.
  economic model of social responsibility: Emerging Economic Models for Sustainable
Businesses Jayati Talapatra, Nayan Mitra, René Schmidpeter, 2022-01-21 The book discusses new
and emerging economic models, that respond to 'Pulling' and 'Pushing' forces. Today we are poised
at an interesting juncture, with favourable conditions making it easier to be a sustainable
organization acting as a ‘Pulling’ Force and the climate crisis, rise in social-economic equities
thereby ‘Pushing’ for urgent action. The book analyses economic models that look at value
propositions, creation and capture with ‘People, Planet and Profit’ deeply embedded in each stage of
the value chain. The contributions bring out the interplay between new standards, evaluation
frameworks, technology innovation and other emerging tools to show how they create a sustainable
business. For this, they lean on learnings from successful sustainable businesses. Business leaders
will find that this book provides deep insights on improving their existing sustainable practices, and
speeding up the transition from linear to circular, narrow stakeholder driven to community driven.
For prospective entrepreneurs the book provides the nudge needed to start up a sustainable
enterprise. Students and researchers can benefit from real-life examples of how sustainable
transformations unfold. The book thus creates an easy guide for those willing to make the transition
to sustainability, start a sustainable business and most of all, to motivate those who may not yet be
convinced about the long-term sense of taking care of our people and our earth.
  economic model of social responsibility: Corporate Social Responsibility and Corporate
Governance Lorenzo Sacconi, Margaret Blair, R. Edward Freeman, 2011-01-01 Corporate social
responsibility is examined in this book as multi-stakeholder approach to corporate governance. This
volume outlines neo-institutional and stakeholder theories of the firm, new rational choice and social
contract normative models, self regulatory and soft law models, and the advances from behavioural
economics.
  economic model of social responsibility: Corporate Social Responsibility, Corporate
Restructuring and Firm's Performance Liangrong Zu, 2008-10-01 In today’s globalized and
competitive business environment, companies increasingly look to restructuring, mergers &
acquisitions and downsizing to survive, grow and maximize profits. However, when they are not
managed in a socially responsible manner, restructurings may exert the negative impact on
employees, shareholders, communities, and society as a whole. The book empirically explores the



phenomena of corporate social responsibility (CSR), restructuring, and relationships with firms’
performance in China. It gives an insight into how Chinese firms respond to expectations of
stakeholders by making social goals a part of their overall business operations. It also gives a fresh
view of the new concept of socially responsible restructuring. For those seeking to promote socially
responsible practices in restructuring, the book provides a unique and stimulating analysis and
touchstone.
  economic model of social responsibility: Economic Responsibility Michaela Haase,
2017-03-28 John Maurice Clark’s article “The Changing Basis of Economic Responsibility,“ published
in the Journal of Political Economy, is the topical starting point for all scholars interested in
economic responsibility and responsible economic action. John Maurice Clark (1884-1963), a leading
institutional economist, reflected on the consequences of the social and economic change taking
place at the turn of the last century for the responsibility of individuals, businesses, and corporations
and called for the development of an economics of responsibility. This book contains in-depth
articles by scholars from within and beyond economics who continue on the Clark project or address
actual problems calling for economic responsibility in the light of his approach.
  economic model of social responsibility: Socially Responsible Finance and Investing H. Kent
Baker, John R. Nofsinger, 2012-08-31 A detailed look at the role of social responsibility in finance
and investing The concept of socially responsible finance and investing continues to grow, especially
in the wake of one of the most devastating financial crises in history. This includes responsibility
from the corporate side (corporate social responsibility) as well as the investor side (socially
responsible investing) of the capital markets. Filled with in-depth insights and practical advice,
Socially Responsible Finance and Investing offers an important basis of knowledge regarding both
the theory and practice of this ever-evolving area of finance. As part of the Robert W. Kolb Series in
Finance, this book showcases contributed chapters from professionals and academics with extensive
expertise on this particular subject. It provides a comprehensive view of socially responsible
foundations and their applications to finance and investing as determined by the current state of
research. Discusses many important issues associated with socially responsible finance and
investing, like moral hazard and the concept of too big to fail Contains contributed chapters from
numerous thought-leaders in the field of finance Presents comprehensive coverage starting with the
basics and bringing you through to cutting-edge, current theory and practice Now more than ever,
we need to be mindful of the social responsibilities of all investment practices. The recent financial
crisis and recession has changed the financial landscape for years to come and Socially Responsible
Finance and Investing is a timely guide to help us navigate this difficult terrain.
  economic model of social responsibility: economics third edition Feliciano R. Fajardo, 1995
  economic model of social responsibility: Economic Modeling, Analysis, and Policy for
Sustainability Goswami, Anandajit, 2016-04-19 As the global economy continues to grow and
change, issues concerning sustainability practices have become more prevalent. The implementation
of efficient sustainability procedures offers significant assistance in the development of modern
economies. Economic Modeling, Analysis, and Policy for Sustainability focuses on interdisciplinary
perspectives concerning the social, environmental, and economic spheres of sustainability science.
Emphasizing economic models, as well as mitigation policies and practices from various regions of
the world, this book is a pivotal reference source for researchers, policy makers, government
officials, and corporate leaders.
  economic model of social responsibility: Social Responsibility - Methods, Dilemmas and
Hopes Robert G. Dyck, 2014-07-10 Current global economic crises call for social responsibility to
replace neo-liberalistic, one-sided and short-term criteria causing monopolies of global enterprises.
Humanity's existence is endangered under the threat of global capitalism, unless the positive
concept 'everyone's social responsibility impacts everyone in society' becomes the basis of the new
socio-economic order. This concept must be realized together with related concepts of
'interdependence' and 'holism,' embodying the principles of accountability, transparency, ethical
behavior, and respect for stakeholders--to support the rule of law, international norms, and human



rights. Social Responsibility - Social Responsibility - Methods, Dilemmas and Hopes explores the
realm of social responsibility in the context of innovation, business practice and economic crises.
Readers can apply related principles to their business practices and enhance their business
prospects in a modern environment facing the challenges of socio-economic crises. The contents of
this volume include chapters on ethics of interdependence, trust management by computer
simulation, a new fractal metric for social responsibility, the syntax of autocratic systems based on
social responsibility, implementation of corporate social responsibility and requisite personal holism
as a basis of social responsibility. This volume is intended for graduates and professionals working in
government organizations and commercial enterprises, to learn basic concepts about social
responsibility and introduce holistic management practices in their daily and professional lives.
  economic model of social responsibility: Strategies and Approaches of Corporate Social
Responsibility Toward Multinational Enterprises Shaikh, Erum, 2024-01-04 The convergence of
corporate social responsibility (CSR), corporate strategy, and public policy has emerged as a critical
domain in contemporary business. The fundamental premise of corporate social responsibility is the
obligation a company bears to simultaneously address and tend to the multifaceted needs of its
clients, workforce, shareholders, communities, and the environment. The key to unlocking the dual
potential of generating both positive social impact and corporate value is found in this delicate
balance. Examining a wide array of empirical evidence, Strategies and Approaches of Corporate
Social Responsibility Toward Multinational Enterprises establishes the tangible linkages between
social responsibility initiatives and competitive advantages, offering invaluable insights for
organizations aspiring to attract top-tier talent and bolster brand reputation. Delving into the
nuances of corporate strategy, it elucidates the distinction between business strategy and corporate
strategy, underscoring the significant influence of CEO decisions on stakeholders directly or
indirectly associated with the organization. Designed to resonate with diverse audiences, including
corporate sectors, private organizations, banks, universities' faculty and students, industrialists, and
researchers, this book offers a roadmap for embracing and implementing novel approaches to CSR
for multinational enterprises. Employing strategic business models that prioritize sustainability and
responsive strategies, it heralds a new era of corporate excellence and organizational growth.
  economic model of social responsibility: Handbook on the Economics of Philanthropy,
Reciprocity and Social Enterprise Stefano Zamagni, Luigino Bruni, 2013-01-01 The recent era of
economic turbulence has generated a growing enthusiasm for an increase in new and original
economic insights based around the concepts of reciprocity and social enterprise. This stimulating
and thought-provoking Handbook not only encourages and supports this growth, but also
emphasises and expands upon new topics and issues within the economics discourse. Original
contributions from key international experts acknowledge and illustrate that markets and firms can
be civilizing forces when and if they are understood as expressions of cooperation and civil virtues.
They provide an illuminating discourse on a wide range of topics including reciprocity, gifts and the
civil economy, which are especially relevant in times of crisis for financial capitalism. The Handbook
questions the current phase of the market economy that arises from a state of anthropological
pessimism. Such anthropological cynicism is one of the foundations of the contemporary economic
system that is challenged by the contributors. This highly original and interdisciplinary Handbook
will provide a fascinating read for academics, researchers and students across a wide range of fields
including economics, public sector economics, public policy and social policy.
  economic model of social responsibility: Corporate Social Responsibility in Poland Aneta
Długopolska-Mikonowicz, Sylwia Przytuła, Christopher Stehr, 2018-12-19 This book examines the
development and adoption of corporate social responsibility (CSR) in Polish businesses and social
and environmental organizations, and analyzes the corresponding impact at the strategic and
operational level in these fields. It presents the status quo of CSR in Poland from three main
perspectives: The first presents theoretical works based on current research and recent advances,
while the next takes a closer look at empirical findings in the different fields of CSR (e.g. finance,
reporting, law) and presents best practices from major international companies operating on the



Polish market. Lastly, it presents a range of case studies from small and medium companies and
NGOs in Poland and gives an outlook on the future development. Readers will benefit from an
in-depth discussion of the opportunities and challenges that businesses and organizations in Poland
are currently facing with regard to traditional national values and the influx of new cultural and
social dimensions and patterns produced by international businesses entering the Polish market.
Taken together, the lessons learned, case studies and snapshots of the latest developments provide a
comprehensive overview of the state of the art of CSR in Poland, as well as a blueprint that can be
applied to other Eastern European countries.
  economic model of social responsibility: Handbook of Economic Organization Anna
Grandori, 2013-01-01 ÔThis excellent volume brings together some of the most interesting writings
on economic organization. It covers a vast range of topics that fall under the heading of economic
organization, and most if not all aspects of a variety of organizational economics and organization
theories are presented. Interestingly, this book also extends beyond the more traditional approaches
informed by economics and organization theory as it broadens the horizon of the field by including
relevant contributions from economic sociology, cognitive psychology, law, and strategic
management. Given its breadth and depth, this volume will become one of the standard reference
books that will inspire both theoretical and empirical research.Õ Ð John Hagedoorn, Maastricht
University, The Netherlands ÔThis important new Handbook of Economic Organization is a highly
successful attempt to integrate economic and organization theory. Anna Grandori, who is herself a
leading scholar located at the boundaries of economics and organization theory, is to be
congratulated on doing a superb job bringing together such a high profile group of internationally
acknowledged scholars. Each of the essays in the book are original and contribute to demonstrating
the valuable insights that economics can make to our understanding of organization and
organizational design. Anna GrandoriÕs introductory and concluding chapters are not only excellent
audits of the current state of our knowledge in this field but they also give a strong sense of
direction for the possible futures of the discipline. Anna Grandori is not afraid to face head on some
of the more philosophical issues relating to ÒorganizationÓ as an object of study and is to be
commended for doing so. The economics of organization is a new, exciting and developing field and
the essays in this book will help to shape the research agenda that will take this emergent discipline
to its next stage.Õ Ð Peter M. Jackson, University of Leicester, UK ÔThis sweeping, comprehensive
volume is a signal effort in building bridges between economics and organization theory. With a
stellar cast of contributors, it will both inspire and provoke scholars with its grand amibitions, and
generate considerable attention and debate. A remarkable effort by Anna Grandori.Õ Ð Walter W.
Powell, Stanford University, US ÔAnna Grandori has astutely organized the commissioned chapters
of an intellectually diverse set of scholars into an absolutely outstanding contribution that both
defines the current state of organizational economics and points the perceptive reader toward an
exciting intellectual future. From traditional research areas to the newest topics of interest, the
chapters chart the current boundaries of the field. The chapters are filled with gems of insight
across several distinct levels of analysis, whether it is a discussion of organizational design, or
psychological economics or innovation or the organization as language, the discussions are
contemporary, comprehensive and challenging. No serious scholar of organizational economics
should be without this book.Õ Ð Richard N. Osborn, Wayne State University, US This comprehensive
and groundbreaking Handbook integrates economic and organization theories to help elucidate the
design and evolution of economic organization. Economic organization is regarded both as a subject
of inquiry and as an emerging disciplinary field in its own right, integrating insights from economics,
organization theory, strategy and management, economic sociology and cognitive psychology. The
contributors, who share this integrated approach, are distinguished scholars at the productive peak
in their fields. Each original, state-of-the art chapter not only addresses foundational issues, but also
identifies key issues for future research. This original and wide-ranging Handbook will be a useful
and thought-provoking read for academics, students and researchers in the fields of organization,
management and economics.



  economic model of social responsibility: The Oxford Handbook of Corporate Social
Responsibility Abagail McWilliams, Deborah E. Rupp, Donald S. Siegel, Günter K. Stahl, David
Andrew Waldman, 2019 This Handbook provides an authoratative overview of recent developments
in CSR research from across the social sciences. Divided into key sections, the chapters reflect the
interdisciplinary and international nature of current CSR scholarship and explore new perspectives
on the topic.
  economic model of social responsibility: A Social and Solidarity Economy Anton S.
Filipenko, 2017-11-06 This volume considers one of the alternative economic models that countries
can consider implementing. It systematizes the experience of the social and solidarity economy in
both developing and developed countries in America, Europe and Australia. However, the focus is
given to the prerequisites and main forms of the social and solidarity economy development that
exists in Ukraine. The collection will be of interest to academic scholars, as well as political and
public decision-makers.
  economic model of social responsibility: Stakeholder Capitalism Klaus Schwab, 2021-01-27
Reimagining our global economy so it becomes more sustainable and prosperous for all Our global
economic system is broken. But we can replace the current picture of global upheaval,
unsustainability, and uncertainty with one of an economy that works for all people, and the planet.
First, we must eliminate rising income inequality within societies where productivity and wage
growth has slowed. Second, we must reduce the dampening effect of monopoly market power
wielded by large corporations on innovation and productivity gains. And finally, the short-sighted
exploitation of natural resources that is corroding the environment and affecting the lives of many
for the worse must end. The debate over the causes of the broken economy—laissez-faire
government, poorly managed globalization, the rise of technology in favor of the few, or yet another
reason—is wide open. Stakeholder Capitalism: A Global Economy that Works for Progress, People
and Planet argues convincingly that if we don't start with recognizing the true shape of our
problems, our current system will continue to fail us. To help us see our challenges more clearly,
Schwab—the Founder and Executive Chairman of the World Economic Forum—looks for the real
causes of our system's shortcomings, and for solutions in best practices from around the world in
places as diverse as China, Denmark, Ethiopia, Germany, Indonesia, New Zealand, and Singapore.
And in doing so, Schwab finds emerging examples of new ways of doing things that provide grounds
for hope, including: Individual agency: how countries and policies can make a difference against
large external forces A clearly defined social contract: agreement on shared values and goals allows
government, business, and individuals to produce the most optimal outcomes Planning for future
generations: short-sighted presentism harms our shared future, and that of those yet to be born
Better measures of economic success: move beyond a myopic focus on GDP to more complete,
human-scaled measures of societal flourishing By accurately describing our real situation,
Stakeholder Capitalism is able to pinpoint achievable ways to deal with our problems. Chapter by
chapter, Professor Schwab shows us that there are ways for everyone at all levels of society to
reshape the broken pieces of the global economy and—country by country, company by company,
and citizen by citizen—glue them back together in a way that benefits us all.
  economic model of social responsibility: Altruism, Morality, and Economic Theory
Edmund S. Phelps, 1975-05-21 Presents a collection of papers by economists theorizing on the roles
of altruism and morality versus self-interest in the shaping of human behavior and institutions.
Specifically, the authors examine why some persons behave in an altruistic way without any
apparent reward, thus defying the economist's model of utility maximization. The chapters are
accompanied by commentaries from representatives of other disciplines, including law and
philosophy.
  economic model of social responsibility: Encyclopedia of Corporate Social Responsibility
Samuel O. Idowu, Nicholas Capaldi, Liangrong Zu, Ananda Das Gupta, 2013-01-27 The role of
Corporate Social Responsibility in the business world has developed from a fig leaf marketing front
into an important aspect of corporate behavior over the past several years. Sustainable strategies



are valued, desired and deployed more and more by relevant players in many industries all over the
world. Both research and corporate practice therefore see CSR as a guiding principle for business
success. The “Encyclopedia of Corporate Social Responsibility” has been conceived to assist
researchers and practitioners to align business and societal objectives. All actors in the field will find
reliable and up to date definitions and explanations of the key terms of CSR in this authoritative and
comprehensive reference work. Leading experts from the global CSR community have contributed to
make the “Encyclopedia of Corporate Social Responsibility” the definitive resource for this field of
research and practice.
  economic model of social responsibility: Strategic Corporate Social Responsibility David
Chandler, 2016-05-26 Strategic Corporate Social Responsibility: Sustainable Value Creation
redefines corporate social responsibility (CSR) as being central to the value-creating purpose of the
firm. Based on a theory of empowered stakeholders, this bestselling text argues that the
‘responsibility’ of a corporation is to create value, broadly defined. In this new Fourth Edition,
author David Chandler explores why some firms are better at CSR and how other firms can improve
their CSR efforts. Keep your course content up-to-date! Subscribe to David Chandler's 'CSR
Newsletters' by e-mailing him at david.chandler@ucdenver.edu. The newsletters are designed to be
a dynamic complement to the text that can be used for in-class discussion and debate. Past
newsletters are archived as a freely-available resource for instructors and students at:
http://strategiccsr-sage.blogspot.com/
  economic model of social responsibility: Corporate Social Responsibility and the Welfare
State Ms Jeanette Brejning, 2013-01-28 Over the past four decades many European welfare states
have seen an increasing involvement of the commercial sector in their mixed economies of welfare.
One aspect of this development that has yet to be fully understood in social policy analysis is the
engagement of businesses to address social problems, such as social exclusion, through activities
labelled as 'corporate social responsibility' ('CSR'). Although CSR has gained increasing currency on
both national and international policy agendas since the 1990s, it remains a topic which is
predominantly researched in business schools and from a business perspective. This book aims to
redress this imbalance by focusing on the social aspect of CSR. Based on interviews with a wide
spectrum of people who work with CSR professionally in England, Denmark and in the EU
Commission, the book argues that when CSR is linked to social exclusion it is a way of renegotiating
responsibilities in mixed economies of welfare. The book also offers a comprehensive historical
understanding of CSR as it traces the emergence and development of CSR in West European welfare
economies as diverse as England, Denmark, Sweden, Norway, Germany and France. By situating
CSR within the conceptual framework of the mixed economy of welfare and using Historical
Institutionalism as a theoretical perspective to explore and explain the relationship between the
welfare state and CSR, this book makes an innovative contribution to critical debates in comparative
social policy.
  economic model of social responsibility: Current Global Practices of Corporate Social
Responsibility Samuel O. Idowu, 2021-07-07 This book addresses the status quo of Corporate
Social Responsibility practices and their development since 2008. How have things changed in the
practice of CSR? What new opportunities and challenges have arisen? The book reports on an
international set of cases and case studies on how CSR is practiced at business and organizations in
various countries. It analyzes country-specific and industry-specific issues, as well as general global
issues in connection with the United Nations’ Sustainable Development Goals. The contributions
gathered here provide comprehensive information on CSR for both practitioners and researchers
around the globe.
  economic model of social responsibility: Sustainable Business Models Adam Jabłoński,
2019-01-25 This book is a printed edition of the Special Issue Sustainable Business Models that was
published in Sustainability
  economic model of social responsibility: Corporate Social Responsibility: Concepts,
Methodologies, Tools, and Applications Management Association, Information Resources,



2018-07-06 The decisions a corporation makes affect more than just its stakeholders and can have
wide social, environmental, and economic consequences. This facilitates a business environment
built around the practical regulations and transparency necessary to ensure ethical and responsible
business practice. Corporate Social Responsibility: Concepts, Methodologies, Tools, and Applications
is a vital reference source on the ways in which corporate entities can implement responsible
strategies and create synergistic value for both businesses and society. Highlighting a range of
topics such as company culture, organizational diversity, and human resource management, this
multi-volume book is ideally designed for business executives, managers, business professionals,
human resources managers, academicians, and researchers interested in the latest advances in
organizational development.
  economic model of social responsibility: Theory and Practice of Corporate Social
Responsibility Samuel O Idowu, Celine Louche, 2011-01-06 Modern businesses and organizations
understand that corporate social responsibility (CSR) has become an important factor for sustainable
success. At the same time CSR has established itself as a widely accepted element of courses in
managerial training and education. This book, designed to support CSR teaching, collects 14 essays
that clearly illustrate and explain the benefits and challenges of socially responsible corporate
policies. Aligning theory and practice, the book focuses on four central themes: management,
environment and sustainability, corporate social responsibility, and accounting and financial
reporting. Business students and experienced managers alike will find this book a valuable resource
that helps them to discover the strong forces that link successful management with corporate social
responsibility.
  economic model of social responsibility: Handbook of Research on International
Business and Models for Global Purpose-Driven Companies Perez-Uribe, Rafael Ignacio,
Largacha-Martinez, Carlos, Ocampo-Guzman, David, 2020-11-20 International businesses struggle to
be competitive and influential at the global market level. With the new ideas in the management and
leadership disciplines, hard skills are losing or are believed to be losing their strategic relevance
while soft skills are praised and highly sought after. The Handbook of Research on International
Business and Models for Global Purpose-Driven Companies, a pivotal reference source, provides
vital research on international business management strategies and applications within internal
organizations that allow companies to strategically position themselves for increased success in the
global economy. While highlighting topics such as organizational culture, internal communication,
and generational workforce, this publication explores leadership disciplines as well as the methods
of handling multicultural organizations. This book is ideally designed for entrepreneurs, executives,
managers, business professionals, human resource officials, researchers, academicians, and
students.
  economic model of social responsibility: Corporate Social Responsibility Subhabrata Bobby
Banerjee, 2009-01-01 This book has many merits. It will make fascinating reading for the increasing
number of organizational scholars who wonder how organizational research can engage more in
accounting for the impact of corporations on their environment in a broad sense. Bahar Ali Kazmi,
Bernard Leca and Philippe Naccache, Organization Studies This book is for those who will enjoy a
thoughtful and informative monograph that acutely summarises and refreshes critique from a
political and sociological perspective. It is a comprehensive re-interpretation of the corporate world
and the evidently meretricious regime of CSR which makes it an enjoyable compendium for critical
management studies fans . . this erudite volume will be valuable to mainstream, social science
academics either involved in (or dismissive of) CSR and sustainability discourses in management
education and research. David Bevan, Scandinavian Journal of Management Banerjee s book is
thought provoking and must be read. But it should be read not only by corporate social responsibility
scholars but by all business scholars. It is through Banerjee s provocations that we can understand
the shortcomings of corporate systems and the boundaries of corporate social responsibility. Pratima
Bansal, Administrative Science Quarterly This is a tour de force that carefully assembles and
incisively interrogates perhaps the most pressing problem of our age: how to harness the resources



of corporations to tackle global problems of poverty, oppression and environmental degradation?
Banerjee does not present us with glib pronouncements or simplistic fixes. Instead, he brilliantly
illuminates the scale of the challenges and lucidly assesses the relevance and value of CSR
responses to date. Hugh Willmott, University of Cardiff, UK Bobby Banerjee takes on the popular
mythologies of neo-liberal corporate social responsibility with enviable flair and a thoroughness of
scholarship that will dismay its apologists. His critique extends from the origins of the modern
corporation and its well-known abuses and excesses to far harder targets the more attractive
alternatives that have been developed for theory and practice that, as Banerjee shows brilliantly,
only serve to mask continuing neo-colonial abuses. Banerjee is not content simply to expose the
impossibilities of doing good works whilst maximizing shareholder value, the win-win view of CSR,
but he bites the bullet with some uncompromising but realistic proposals for the future
reconstruction of CSR both as a field of study and as a business practice. We have needed this
exposure of the bad and the ugly for a long time. The current versions of CSR are simply just not
good enough. Stephen Linstead, University of York, UK Banerjee pulls the beguiling mask off
corporate social responsibility. Taking the vantage point of the world s poor, he shows CSR to be a
cruel hoax corporations cynical effort to undermine growing demands for economic and
environmental justice. Paul S. Adler, University of Southern California, US This book problematizes
the win-win assumption underlying discourses of CSR and suggests that it is a rhetoric that is
invariably subordinated to that of corporate rationality. Rather than see CSR as providing the means
to transform corporations by advocating a stakeholder view of the firm it argues that CSR represents
an ideological movement designed to consolidate the power of transnational corporations and
provide a veneer of liberality to the illiberal economic agenda of the major global institutions.
Stewart Clegg, University of Technology, Sydney, Australia Professor Banerjee offers us a refreshing
analysis of corporate social responsibility (CSR) in an otherwise comparatively turgid literary
landscape. People may disagree with his criticism that because of its preoccupation with shareholder
value, the corporation is an inappropriate agent for social change but it is backed up by strong
theoretical and substantive empirical
  economic model of social responsibility: Intelligent Methods and Alternative Economic
Models for Sustainability Dekhici, Latifa, Guerraiche, Khaled, Azzemou, Rabia, Jlassi, Jihène,
2024-04-22 In the face of a world overwhelmed by environmental challenges, the need for
sustainability has reached a critical juncture. This multidimensional concept demands a delicate
equilibrium between environmental preservation, economic viability, and social equity. Navigating
this intricate terrain necessitates innovative solutions that bridge the present and the future. The
urgency is palpable as we grapple with the repercussions of unsustainable practices. Intelligent
Methods and Alternative Economic Models for Sustainability emerges as the definitive solution to
this urgent problem. By synergizing intelligent methods and alternative economic models, the book
provides a cohesive framework to address the multifaceted challenges of sustainability. It delves into
the transformative power of metaheuristics, big data, and the Internet of Things (IoT) in optimizing
complex systems while advocating for circular economic models that minimize waste and maximize
resource efficiency. The book transcends theoretical discourse, offering real-world insights into
successful sustainability initiatives. This comprehensive approach caters not only to researchers in
computer sciences, economics, and sustainability but also empowers policymakers with actionable
strategies and engages the broader public, fostering awareness and understanding of sustainability
issues that impact us all.
  economic model of social responsibility: Bank Management V.S.P. Rao, 1999 Contents:
Tasks of a Professional Banker, Responsibilities of a Professional Manager, Theories of Management,
Basic Concepts of Management, Fundamentals of Planning, Office Layout and Layout of A Branch,
Organising Branch Operations, Organisation and Methods in A Branch, Manpower Planning in A
Bank, Managing People at a Branch, Leadership and Management of Conflicts, Bank Marketing,
Performance Evaluation and Performance Budgeting, Productivity, Efficiency and Profitability,
Decision-Making, Management Information System in Banking Industry. Selected Reading-I: Coming



Full Circle, Trade Unions, A Swfect of Strikes, Rebels with a Cause, Haste makes Waste at SBI,
Women refuse to Bank on Maledominated Unions.
  economic model of social responsibility: Corporate Social Responsibility and Sustainability
Gabriel Eweje, 2014-09-15 There is growing interest regarding the sustainability of communities.
This volume offers a critical review of current trends around Corporate Social Responsibility and
sustainability activities in developing economies. It is a must have for business practitioners, policy
makers, experts in supranational organizations, academics and students.
  economic model of social responsibility: CSR and Management Accounting Challenges in a
Time of Global Crises Oncioiu, Ionica, 2021-06-25 Modern companies are subject to increasing
pressures to conduct their business in an environmentally responsible manner due to social and
environmental problems. Management of sustainable performance is one of the phenomena faced by
the current business environment and, in particular, management corporations. The focus of
management on profitability remains the main objective of any company, but it must also take into
account the sustainability of social, economic, and environmental aspects. Under these
circumstances, managerial decisions need to be adjusted and strongly substantiated, considering the
information required by internal and external stakeholders, including financial reporting. The
information requirements of customers and other stakeholders are steadily increasing, and some
companies face certain problems in implementing the concept of sustainability and environmental
reporting. CSR and Management Accounting Challenges in a Time of Global Crises is a
comprehensive reference source that explores various theoretical and practical approaches of
management accounting and its impact in the 21st century and investigates new accounting and
financial approaches where economic and social aspects become mutually supportive to enhance
their impact on community development. Covering topics such as CSR reporting, sustainability, and
greenwashing, this book is an essential resource for academicians, specialty organizations, chief
financial officers (CFOs), financial controllers, business analysts, financial planning and analysis
(FP&A) analysts, budgeting managers, students, researchers, and business environment managers
and specialists.
  economic model of social responsibility: Corporate Sustainability, Social Responsibility
and Environmental Management Mark Anthony Camilleri, 2017-02-27 This book provides a
concise and authoritative guide to corporate social responsibility (CSR) and related paradigms,
including environmental responsibility, corporate sustainability and responsibility, creating shared
value, strategic CSR, stakeholder engagement, corporate citizenship, business ethics and corporate
governance, among others. It is primarily intended for advanced undergraduate and / or graduate
students. Moreover, it is highly relevant for future entrepreneurs, small business owners, non-profit
organisations and charitable foundations, as it addresses the core aspects of contemporary
strategies, public policies and practices. It also features case studies on international policies and
principles, exploring corporate businesses’ environmental, social and governance reporting. “Mark
Camilleri’s new book provides an excellent overview of the eclectic academic literature in this area,
and presents a lucid description of how savvy companies can embed themselves in circular systems
that reduce system-wide externalities, increase economic value, and build reputation. A valuable
contribution.” Charles J. Fombrun, Founder of Reputation Institute and a former Professor of
Management at New York University and The Wharton School, University of Pennsylvania, USA “I
am pleased to recommend Dr. Camilleri’s latest book, Corporate Sustainability, Social
Responsibility, and Environmental Management. The book is a rich source of thought for everyone
who wants to get deeper insights into this important topic. The accompanying five detailed case
studies on a wide array of corporate sustainable and responsible initiatives are helpful in
demonstrating how theoretical frameworks have been implemented into practical initiatives. This
book is a critical companion for academics, students, and practitioners.” Adam Lindgreen, Professor
and Head of Department of Marketing, Copenhagen Business School, Denmark “This book is an
essential resource for students, practitioners, and scholars. Dr. Mark Camilleri skillfully delivers a
robust summary of research on the business and society relationship and insightfully points to new



understandings of and opportunities for responsible business conduct. I highly recommend
Corporate Sustainability, Social Responsibility, and Environmental Management: An Introduction to
Theory and Practice with Case Studies. Diane L. Swanson, Professor and Chair of Distinction in
Business Administration and Ethics Education at Kansas State University, KS, USA Mark’s latest
book is lucid, insightful, and highly useful in the classroom. I strongly recommend it. Donald Siegel,
Dean of the School of Business and Professor of Management at the University at Albany, State
University of New York, NY, USA “The theory and practice of corporate sustainability, social
responsibility and environmental management is complex and dynamic. This book will help scholars
to navigate through the maze. Dr Camilleri builds on the foundations of leading academics, and
shows how the subject continues to evolve. The book also acknowledges the importance of CSR 2.0 -
or transformative corporate sustainability and responsibility - as a necessary vision of the future.”
Wayne Visser, Senior Associate at Cambridge University, UK. He is the author of CSR 2.0:
Transforming Corporate Sustainability & Responsibility and Sustainable Frontiers: Unlocking
Change Through Business, Leadership and Innovation Corporate Sustainability, Social Responsibility
and Environmental Management: An Introduction to Theory and Practice with Case Studies provides
a useful theoretical and practical overview of CSR and the importance of practicing corporate
sustainability.” Geoffrey P. Lantos, Professor of Business Administration, Stonehill College. Easton,
Massachusetts, USA “This book offers a truly comprehensive guide to current concepts and debates
in the area of corporate responsibility and sustainability. It gives helpful guidance to all those
committed to mainstreaming responsible business practices in an academically reflected, yet
practically relevant, way.” Andreas Rasche, Professor of Business in Society, Copenhagen Business
School, Denmark “A very useful resource with helpful insights and supported by an enriching set of
case studies.” Albert Caruana, Professor of Marketing at the University of Malta, Malta and at the
University of Bologna, Italy “A good overview of the latest thinking about Corporate Social
Responsibility and Sustainable Management based on a sound literature review as well as useful
case studies. Another step forward in establishing a new business paradigm.” René Schmidpeter,
Professor of International Business Ethics and CSR at Cologne Business School (CBS), Germany “Dr.
Camilleri's book is a testimony to the continuous need around the inquiry and advocacy of the kind
of responsibility that firms have towards societal tenets. Understanding how CSR can become a
modern manifestation of deep engagement into socio-economic undercurrents of our firms, is the
book's leading contribution to an important debate, that is more relevant today than ever before.
Mark Esposito, Professor of Business and Economics at Harvard University, MA, USA “Mark’s book
is a great addition to the literature on CSR and EM; it will fill one of the gaps that have continued to
exist in business and management schools, since there are insufficient cases for teaching and
learning in CSR and Environmental Management in Business Schools around the globe.” Samuel O.
Idowu, Senior Lecturer in Accounting at London Metropolitan University, UK; Professor of CSR at
Nanjing University of Finance and Economics, China and a Deputy CEO, Global Corporate
Governance Institute, USA “Corporate Social Responsibility has grown from 'nice to have' for big
companies to a necessity for all companies. Dr Mark Camilleri sketches with this excellent book the
current debate in CSR and CSR communication and with his cases adds valuable insights in the
ongoing development and institutionalization of CSR in nowadays business.” Wim J.L. Elving,
Professor at the University of Amsterdam, Netherlands
  economic model of social responsibility: Competitiveness, Social Responsibility and
Economic Growth Janez Prašnikar, 2006 Globalisation of the economy have confronted Europe with
a question of what are its real competitive capabilities, sustainability of its economy and of the
values of typical Europeans. The famous Lisbon Strategy has been an attempt to answer this by
creating the knowledge economy. This book analyses the Lisbon Strategy from various perspectives.
  economic model of social responsibility: Encyclopedia of Business and Professional Ethics
Deborah C Poff, Alex C. Michalos, 2023-05-24 This encyclopedia, edited by the past editors and
founder of the Journal of Business Ethics, is the only reference work dedicated entirely to business
and professional ethics. Containing over 2000 entries, this multi-volume, major research reference



work provides a broad-based disciplinary and interdisciplinary approach to all of the key topics in
the field. The encyclopedia draws on three interdisciplinary and over-lapping fields: business ethics,
professional ethics and applied ethics although the main focus is on business ethics. The breadth of
scope of this work draws upon the expertise of human and social scientists, as well as that of
professionals and scientists in varying fields. This work has come to fruition by making use of the
expert academic input from the extraordinarily rich population of current and past editorial board
members and section editors of and contributors to the Journal of Business Ethics.
  economic model of social responsibility: Strategic Corporate Social Responsibility in
Malaysia Rusnah Muhamad, Noor Akma Mohd Salleh, 2019-01-14 To fully comprehend corporate
social responsibility (CSR), corporations must understand the many-sided nature of CSR. This book
provides insight into the theoretical foundation, beliefs, and expectations of the multiple
stakeholders; the governance of CSR commitment; and corporations’ strategies associated with the
design, development, implementation and communication strategies for CSR through the case study
on Malaysia. The book also explains why corporations should pursue a dual economic and social
function and why it being critical to an organisation’s success. It also describes the CSR trends and
influences such as sustainability and globalisation on the future of CSR.
  economic model of social responsibility: Harnessing AI, Machine Learning, and IoT for
Intelligent Business Allam Hamdan,
  economic model of social responsibility: Corporate Social Responsibility Kathryn Haynes,
Alan Murray, Jesse F. Dillard, 2013 This volume sets the agenda for a developing field of thought
from a variety of perspectives from academia, policy, business and the professions. Articulating
current thinking, each subject is represented by a scholarly presentation, together with responses
from other researchers and practitioners in the field. The book explores and critiques corporate
social responsibility (CSR) goals and national, organizational and managerial strategies, whilst
reviewing the importance, sustainability and long term value of CSR practice to corporations and
civil society.
  economic model of social responsibility: Corporate Social Responsibility Mark S. Schwartz,
2017-03-02 The essays in this volume examine the emergence of the concept of corporate social
responsibility, and the uses that have been made of the language of corporate responsibility to
explore the business/society relationship. The first section traces the emergence of the concept of
corporate social responsibility as a way of understanding and framing the business/society
relationship. Section two of the volume looks at Definitions and ethical justifications with a view to
exploring current discussions of the nature, scope and source of the social responsibilities of
corporations. Section three, CSR and Management: Critical Reflections, explores the integration of
CSR theories and justifications into business management and business management theories.
Articles in the final section of the volume apply the concept of corporate social responsibility, and
the theoretical frameworks and analytical tools to which it has given rise, to the examination and
resolution of specific social issues arising out of the economic activities of corporations.
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