credibility gap definition

credibility gap definition is a concept that has become increasingly relevant
in today’s world, shaping the way individuals, organizations, and governments
communicate and build trust. This article provides a thorough exploration of
the credibility gap definition, its origins, significance, and implications
in various contexts. Readers will discover how credibility gaps emerge, what
factors contribute to their existence, and how they affect public perception
and decision-making. We’ll delve into historical examples, contemporary
scenarios, and practical strategies for closing these gaps. Whether you’re a
student, professional, or simply curious about the nuances of trust and
communication, this guide offers valuable insights and actionable knowledge.
Continue reading to gain a clear understanding of credibility gap definition,
its impact, and ways to address it effectively.
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Understanding the Credibility Gap Definition

The term "credibility gap definition" refers to the noticeable difference
between what is said and what is believed, particularly by the public or
stakeholders. In essence, a credibility gap arises when there is a lack of
alignment between statements, promises, or reports and actual actions,
behaviors, or outcomes. This concept is crucial in the fields of
communication, politics, business, and media, as it directly impacts trust
and reputation. A credibility gap can erode confidence, influence decision-
making, and change the way individuals respond to information. Understanding
the credibility gap definition is essential for recognizing and addressing
issues of trust in various relationships and organizational settings.

Origins and Historical Context of Credibility
Gap

The credibility gap definition gained prominence during the 1960s, especially
in the United States. It was widely used to describe the disconnect between



government statements about the Vietnam War and the realities perceived by
the public. Over time, the term expanded beyond political discourse, becoming
relevant in corporate, media, and social contexts. Historical credibility
gaps often resulted from misinformation, lack of transparency, or failed
promises, leading to skepticism and public outcry. Recognizing the origins of
the credibility gap definition helps contextualize its importance in
contemporary society.

Evolution of the Term

Initially tied to governmental communication, the credibility gap definition
evolved to encompass broader applications. As information channels
diversified and public scrutiny increased, the concept became a staple in
evaluating honesty and reliability across all sectors.

Key Factors Leading to Credibility Gaps

Several factors contribute to the emergence of credibility gaps.
Understanding these elements is vital for organizations and individuals
aiming to maintain trust and transparency. The credibility gap definition is
often associated with breakdowns in communication, mismanagement of
expectations, and inconsistencies between words and actions.

Main Causes of Credibility Gaps

e Lack of Transparency: Withholding information or presenting facts
selectively can fuel suspicion.

e Tnconsistent Messaging: Contradictory statements or frequent changes in
policy create confusion.

e Unfulfilled Promises: Failure to deliver on commitments damages
reputations.

e Misinformation or Spin: Deliberate distortion of facts erodes trust.

e Poor Crisis Management: Ineffective responses to challenges can widen
the gap.

Credibility Gap in Media and Politics

The credibility gap definition is particularly significant in media and
political contexts. Journalists, politicians, and public figures are often
scrutinized for the accuracy and reliability of their statements. When
discrepancies arise between reported information and actual events, the
credibility gap becomes evident, influencing public opinion and policy
outcomes.



Media’'s Role in Shaping Credibility

Media outlets play a pivotal role in either bridging or widening the
credibility gap. Objective, transparent reporting helps build trust, while
sensationalism or bias can lead to misinformation and skepticism. The
credibility gap definition is often cited in discussions about fake news and
the erosion of journalistic standards.

Political Consequences

In politics, a credibility gap can undermine authority, diminish voter
confidence, and affect election outcomes. Politicians who fail to align their
rhetoric with their actions risk losing public support and facing heightened
scrutiny.

Implications of Credibility Gaps in Business

Companies and brands must be vigilant about the credibility gap definition,
as it directly affects customer loyalty, investor relations, and overall
reputation. A credibility gap in business can result from deceptive
advertising, unmet product claims, or lack of transparency in corporate
policies.

Impact on Customers and Stakeholders

When businesses fail to deliver on their promises, the resulting credibility
gap can lead to customer attrition, negative reviews, and decreased market
value. Stakeholders may lose confidence, which can impact investments and
partnerships.

Examples in Corporate Settings

Instances such as product recalls, data breaches, or unfulfilled service
guarantees highlight the real-world effects of credibility gaps in business.
Addressing these issues promptly and transparently is essential for restoring
trust.

How to Identify and Measure a Credibility Gap

Recognizing the credibility gap definition in practice involves analyzing
communication patterns, stakeholder feedback, and outcome alignment.
Organizations and individuals can use several methods to identify and measure
credibility gaps, ensuring that corrective actions are taken before trust is
further eroded.

Indicators of a Credibility Gap

e Discrepancies between statements and actions



e Increased skepticism or criticism from audiences

e Negative publicity or media coverage

Declining customer or stakeholder engagement

e Surveys showing reduced trust or confidence levels

Strategies to Bridge the Credibility Gap

Closing the credibility gap definition requires proactive, transparent, and
consistent efforts. Organizations and individuals must prioritize honest
communication, fulfill commitments, and address issues promptly. By
implementing effective strategies, it is possible to rebuild trust and
minimize the negative effects of credibility gaps.

Best Practices for Bridging Credibility Gaps

1. Communicate Openly: Share information transparently, even during crises.

2. Align Words with Actions: Ensure that promises and public statements are
backed by concrete actions.

3. Monitor Feedback: Regularly solicit and review stakeholder feedback to
identify concerns.

4. Correct Mistakes Promptly: Admit errors and take swift corrective
measures.

5. Establish Accountability: Set up systems to monitor and enforce
responsible behavior.

Real-World Examples of Credibility Gaps

Studying actual instances of credibility gaps helps illustrate the concept
and its consequences. These examples span government, business, and media,
highlighting the universal relevance of the credibility gap definition.

Historical and Contemporary Cases

Notable historical examples include the Vietnam War era, where government
reports conflicted with battlefield realities, creating widespread public
distrust. In the business world, high-profile corporate scandals, such as
misleading financial statements, have led to significant credibility gaps and
lasting reputational damage. Media outlets that have published inaccurate or
biased stories have also faced credibility challenges, impacting their
audience engagement and influence.



Conclusion

The credibility gap definition is a crucial concept in today’s interconnected
world, influencing public trust, decision-making, and reputation across
diverse sectors. By understanding its origins, causes, and implications,
individuals and organizations can better navigate complex communication
landscapes. Addressing credibility gaps requires transparency,
accountability, and a commitment to aligning words with actions. Awareness of
this concept empowers stakeholders to foster trust and build stronger
relationships, reducing the risk of skepticism and disengagement.

Q: What is the credibility gap definition?

A: The credibility gap definition refers to the difference between what is
said and what is actually believed, highlighting a lack of trust or alignment
between statements and actions.

Q: Why is a credibility gap important in
communication?

A: A credibility gap is important because it directly impacts trust,
influences decisions, and shapes the reputation of individuals,
organizations, and governments.

Q: What causes a credibility gap?

A: Common causes include lack of transparency, inconsistent messaging,
unfulfilled promises, misinformation, and poor crisis management.

Q: How can organizations identify a credibility gap?

A: Organizations can identify credibility gaps by monitoring feedback,
analyzing discrepancies between statements and actions, and observing changes
in stakeholder trust levels.

Q: What are the consequences of a credibility gap in
politics?

A: In politics, a credibility gap can lead to public distrust, decreased
voter confidence, and challenges in implementing policies or winning
elections.

Q: How does the media influence the credibility gap?

A: Media can either bridge or widen the credibility gap through objective
reporting or, conversely, by spreading misinformation or biased narratives.

Q: What strategies help bridge the credibility gap?

A: Effective strategies include transparent communication, fulfilling



commitments, prompt correction of mistakes, and establishing accountability
systems.

Q: Can a credibility gap be measured?

A: Yes, it can be measured through surveys, stakeholder feedback, media
analysis, and monitoring discrepancies between statements and outcomes.

Q: What is a real-world example of a credibility gap?

A: A notable example is the Vietnam War era, where government statements
conflicted with public perceptions and battlefield realities, resulting in
widespread distrust.

Q: How does a credibility gap affect business
relationships?

A: A credibility gap in business can damage customer loyalty, reduce
stakeholder confidence, and negatively impact corporate reputation and market
value.
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Between Claim and Trust
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credibility gap. This post will delve deep into the credibility gap definition, exploring its various
facets, causes, and implications across different contexts, helping you navigate the complex
landscape of information and build your own critical thinking skills. We’ll cover real-world examples
and strategies for identifying and mitigating the impact of credibility gaps.
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What is a Credibility Gap? A Comprehensive Definition

The credibility gap definition centers around a lack of trust between a source of information and its
audience. This gap arises when the claims made by a source are perceived as inconsistent with
reality, evidence, or the source's established reputation. It's not simply a disagreement; it's a
fundamental challenge to the believability and trustworthiness of the information presented. The gap
can be small, representing a minor discrepancy, or vast, representing a complete breakdown of
trust. Understanding this distinction is crucial for effective communication and critical analysis.

Causes of a Credibility Gap

Several factors contribute to the formation of a credibility gap. These include:
###+# 1. Inconsistent Messaging and Actions:

A significant cause of a credibility gap stems from inconsistencies between a source's words and
actions. When a source makes grand promises but fails to deliver, or espouses values that contradict
their behavior, it erodes trust and widens the credibility gap. This is particularly prevalent in politics
and business where actions often speak louder than words.

###+# 2. Lack of Transparency and Evidence:

Opaque communication and a lack of supporting evidence for claims significantly contribute to a
credibility gap. When sources fail to provide verifiable data, sources, or methodology, audiences are
left to doubt the validity of the information presented. This is common in pseudoscience and
conspiracy theories, where claims are often unsupported or based on flawed reasoning.

#### 3. Prior Negative Experiences:

Past negative experiences with a particular source or similar sources can pre-dispose an audience to
skepticism. If a source has a history of misinformation or deception, future claims will likely be met
with increased scrutiny and a wider credibility gap. This highlights the importance of building and
maintaining a positive reputation.

#### 4. Bias and Agenda:

When a source is perceived as having a biased agenda or a hidden motive, it can lead to a significant
credibility gap. If the audience believes the information is being presented to further a specific
agenda rather than provide objective truth, trust is diminished.

###4# 5. Information Overload and Misinformation:

The sheer volume of information available today, coupled with the proliferation of misinformation

and disinformation, makes it challenging to identify reliable sources. This information overload can
exacerbate existing credibility gaps and create new ones.



Identifying and Bridging the Credibility Gap

Recognizing a credibility gap requires critical thinking skills. Ask yourself:

What evidence supports these claims? Is the evidence credible, verifiable, and sufficient?

What is the source's reputation and track record? Has this source been accurate and truthful in the
past?

What is the source's motive? Are there any potential biases or conflicts of interest?

Are there alternative perspectives? Does the information align with other credible sources?

What is the overall context? Does the information fit within a broader, consistent narrative?

By asking these questions, you can better assess the reliability of information and bridge potential
credibility gaps.

The Impact of Credibility Gaps

Credibility gaps have far-reaching consequences. They can undermine public trust in institutions,
influence political decisions, impact consumer behavior, and hinder scientific progress. Failing to
address credibility gaps can lead to societal polarization, the spread of misinformation, and
ultimately, poor decision-making.

Conclusion

Understanding the credibility gap definition is crucial in navigating the complex information
landscape of the modern world. By recognizing the factors that contribute to credibility gaps and
developing critical thinking skills to assess the reliability of information sources, we can make more
informed decisions and build a more trustworthy and transparent society. Continuously questioning,
verifying, and seeking diverse perspectives are vital in mitigating the negative impacts of credibility

gaps.

FAQs

1. How does a credibility gap differ from misinformation? While a credibility gap refers to a lack of
trust in the source, misinformation focuses on the factual inaccuracy of the information itself. A
source can be credible but still share misinformation unintentionally, or an unreliable source can
spread accurate information incidentally.



2. Can a credibility gap be repaired? Yes, but it often requires significant effort. Transparency,
accountability, consistent actions, and providing verifiable evidence are crucial steps in rebuilding
trust and narrowing a credibility gap.

3. Are credibility gaps more prevalent in certain fields? Yes, fields with high stakes, such as politics,
medicine, and finance, tend to experience more pronounced credibility gaps due to the potential for
significant consequences stemming from misinformation or distrust.

4. What role does social media play in the credibility gap? Social media platforms often amplify
credibility gaps by providing a platform for the rapid spread of unsubstantiated claims and
conspiracy theories, making it more difficult to discern trustworthy information from unreliable
sources.

5. How can individuals contribute to bridging credibility gaps? Individuals can contribute by actively
seeking verifiable information, critically evaluating sources, promoting media literacy, and
challenging misinformation when encountered. Responsible information consumption is key.

credibility gap definition: Maintenance, Safety, Risk, Management and Life-Cycle
Performance of Bridges Nigel Powers, Dan Frangopol, Riadh Al-Mahaidi, Colin Caprani, 2018-07-04
Maintenance, Safety, Risk, Management and Life-Cycle Performance of Bridges contains lectures
and papers presented at the Ninth International Conference on Bridge Maintenance, Safety and
Management (IABMAS 2018), held in Melbourne, Australia, 9-13 July 2018. This volume consists of a
book of extended abstracts and a USB card containing the full papers of 393 contributions presented
at JABMAS 2018, including the T.Y. Lin Lecture, 10 Keynote Lectures, and 382 technical papers
from 40 countries. The contributions presented at IABMAS 2018 deal with the state of the art as well
as emerging concepts and innovative applications related to the main aspects of bridge
maintenance, safety, risk, management and life-cycle performance. Major topics include: new design
methods, bridge codes, heavy vehicle and load models, bridge management systems, prediction of
future traffic models, service life prediction, residual service life, sustainability and life-cycle
assessments, maintenance strategies, bridge diagnostics, health monitoring, non-destructive testing,
field testing, safety and serviceability, assessment and evaluation, damage identification,
deterioration modelling, repair and retrofitting strategies, bridge reliability, fatigue and corrosion,
extreme loads, advanced experimental simulations, and advanced computer simulations, among
others. This volume provides both an up-to-date overview of the field of bridge engineering and
significant contributions to the process of more rational decision-making on bridge maintenance,
safety, risk, management and life-cycle performance of bridges for the purpose of enhancing the
welfare of society. The Editors hope that these Proceedings will serve as a valuable reference to all
concerned with bridge structure and infrastructure systems, including students, researchers and
engineers from all areas of bridge engineering.

credibility gap definition: Subtitling Norms for Television Jan Pedersen, 2011 In most
subtitling countries, those lines at the bottom of the screen are the most read medium of all, for
which reason they deserve all the academic attention they can get. This monograph represents a
large-scale attempt to provide such attention, by exploring the norms of subtitling for television. It
does so by empirically investigating a large corpus of television subtitles from Scandinavia, one of
the bastions of subtitling, along with other European data. The aim of the book is twofold: first, to
provide an advanced and comprehensive model for investigating translation problems in the form of
Extralinguistic Cultural References (ECRs). Second, to empirically explore current European
television subtitling norms, and to look into future developments in this area. This book will be of
interest to anyone interested in gaining access to state-of-the-art tools for translation analysis, or in
learning more about the norms of subtitling, based on empirically reliable and current material.




credibility gap definition: Calculating Credibility Daryl G. Press, 2007 Daryl G. Press uses
historical evidence to answer two crucial questions: When a country backs down in a crisis, does its
credibility suffer? How do leaders assess their adversaries' credibility? Press illuminates the
decision-making processes behind events such as the crises in Europe that preceded World War I,
the superpower showdowns over Berlin in the 1950s and 60s, and the Cuban Missile Crisis.--Page 4
of cover.

credibility gap definition: Safire's Political Dictionary William Safire, 2008 Featuring more
than one thousand new, rewritten, and updated entries, this reference on American politics explains
current terms in politics, economics, and diplomacy.

credibility gap definition: Congressional Record United States. Congress, 1971 The
Congressional Record is the official record of the proceedings and debates of the United States
Congress. It is published daily when Congress is in session. The Congressional Record began
publication in 1873. Debates for sessions prior to 1873 are recorded in The Debates and Proceedings
in the Congress of the United States (1789-1824), the Register of Debates in Congress (1824-1837),
and the Congressional Globe (1833-1873)

credibility gap definition: Science and Spiritual Healing Rolf A. F. Witzsche, 2003

credibility gap definition: Weasel Words Philip Howard, 1983

credibility gap definition: Benchmarking and Workload Definition Josephine L.
Walkowicz, 1974

credibility gap definition: A White Paper United States. Office of Personnel Management,
2002

credibility gap definition: The Inspiration Factor Terry Barber, Pat Springle, 2010 For
managers and executives who are watching their employees struggle, there is a simple solution that
can turn a workplace around in just 12 weeks -- and grow the bottom line. This book shows
businesspeople how to inspire -- not just motivate -- others by tapping into their dreams and tying
them to corporate goals. Along the way, those inspiring organisations make more money, have
bet-ter employee retention, and earn greater customer loyalty than their competitors do. Being
authentic, seeing others abilities, connecting with other people's dreams, and earning trust through
credibility are some of the tenets of author Terry Barber's programme. To underscore the seven
principles of inspiration he outlines, he offers real-life applications throughout the book based on his
almost thirty years of experience. And to help leaders nail the art and science of identifying and
applying their unique abilities to inspire others, he provides thought-provoking questions and
concrete exercises that can be implemented the very day they open the book. For leaders who
question whether they and their teams are valuing the right things, focusing on the right priorities,
and building a supportive environment, this book offers confidence, personal fulfilment, and a more
productive, happier workforce.

credibility gap definition: Agricultural Sector Analysis and Models in Developing Countries
Food and Agriculture Organization of the United Nations, 1982 Nonformal general equilibrium,
consistency approaches and frameworks. General, systems simulation approach. Linear
programming models. Multi-level planning models. Operational usefluness of analysis and models to
users.

credibility gap definition: Social Issues in America James Ciment, 2015-03-04 Truly
comprehensive in scope - and arranged in A-Z format for quick access - this eight-volume set is a
one-source reference for anyone researching the historical and contemporary details of more than
170 major issues confronting American society. Entries cover the full range of hotly contested social
issues - including economic, scientific, environmental, criminal, legal, security, health, and media
topics. Each entry discusses the historical origins of the problem or debate; past means used to deal
with the issue; the current controversy surrounding the issue from all perspectives; and the
near-term and future implications for society. In addition, each entry includes a chronology, a
bibliography, and a directory of Internet resources for further research as well as primary
documents and statistical tables highlighting the debates.



credibility gap definition: Co-operative Environmental Governance P. Glasbergen,
2012-12-06 New philosophies of environmental management are being put to the test in many
countries.- New ideas are needed to replace or at least flank the old command and control approach,
which has lost its credibility. One of the most interesting new avenues is co-operative environmental
management, whereby public and private parties work together to tackle a problem. It is interesting
because it seems to be well suited to handling complex environmental problems. This kind of
management makes use of the policy instrument known as the Environmental Agreement. That tool
is geared to the development of sustainable procedures for working out solutions. The
Environmental Agreement provides scope to deal with some essential characteristics of current
environmental problems. Indeed, one of the most vexing aspects of environmental problems is
uncertainty, both in the ecological sphere and with respect to the economic effects of intervention.
In short, this instrument takes the unknown into account.

credibility gap definition: The Future of the International Labour Organization in the
Global Economy Francis Maupain, 2013-10-23 The International Labour Organization was created
in 1919, as part of the Treaty of Versailles that ended the First World War, to reflect the belief that
universal and lasting peace can be accomplished only if it is based on social justice. As the oldest
organisation in the UN system, approaching its 100th anniversary in 2019, the ILO faces
unprecedented strains and challenges. Since before the financial crisis, the global economy has
tested the limits of a regulatory regime which was conceived in 1919. The organisation's founders
only entrusted it with balancing social progress with the constraints of an interconnected open
economy, but gambled almost entirely on tools of persuasion to ensure that this would happen.
Whether that gamble is still capable of paying-off is the subject of this book, by a former ILO insider
with an unrivalled knowledge of its work. The book forms part of a broader inquiry into the
relevance of founding institutional principles to today's context, and strives to show that the bet
made on persuasion may yet pay off. In part, the text argues that there may be little alternative
anyway, showing that the pathways to more binding solutions are fraught with difficulty. It also
shows the ILO's considerable future potential for promoting effective, universal regulations by
extending its tools of persuasion in as yet insufficiently explored directions. Starting with an
examination of how the organisation's institutional context differs from 93 years ago, the author
goes on to evaluate the prospects of numerous proposals put forward today, including the
trade/labour linkage, but going beyond this. As a case study in how strategic choices can be made
under legal, social and institutional constraints, the book should be valuable not only to those with
an interest in the ILO, but to anyone who studies international organisation, labour law, law and
society or political economy.

credibility gap definition: The Palgrave Macmillan Dictionary of Political Thought Roger
Scruton, 2007-02-07 This new edition takes stock of the revolutionary changes that have taken place
since the dictionary was first published in 1982. 1790 entries cover every aspect of political thought
providing an indispensable guide to the thought, the wisdom and the folly of modern politics by one
of the most lucid philosophers of our time.

credibility gap definition: Governance and Sustainability David Crowther, Shahla Seifi,
2020-10-21 An analysis of the issues raised concerning both sustainability and governance and an
investigation of approaches taken to dealing with these issues. The research has been developed by
experts from around the world who each look at different issues in different contexts.

credibility gap definition: Parliamentary Debates New Zealand. Parliament, 1967

credibility gap definition: Defining Rape: Emerging Obligations for States Under International
Law? Maria Eriksson, 2011-10-28 The crime of rape has been prevalent in all contexts, whether
committed during armed conflict or in peacetime, and has largely been characterised by a culture of
impunity. International law, through its branches of international human rights law, international
humanitarian law and international criminal law, has increasingly condemned such violence and is
progressively obliging states to prevent rape, whether committed by a state agent or a private actor.

credibility gap definition: The Marketing Power of Emotion John O'Shaughnessy, Nicholas J.



O'Shaughnessy, 2003 How does one choose between a brand name and a generic named product?
Why does one choose an item with a slightly lower price than the other? The answer is emotion. The
Marketing Power of Emotion, provides a complete, original and anecdote rich account of the
marketing power of emotion. This book is written by two of the leading practitioners in the field and
is complete with thorough references and real life examples to follow. Emotions, whether it is
realized or not is one of the central factors in our buying behavior. Emotions energizes the
motivation to buy and certain persuasive techniques are more effective than others are when
marketers are trying to resonate emotionally with consumers. This book covers all the essential
topics, including the scope of emotion in marketing and how in response to these emotions
customers make product appraisals. Finally, this volume covers branding and how emotions play a
role in how consumers become loyal to brands.--Publisher's description.

credibility gap definition: American Reckoning Christian G. Appy, 2015-02-05 “Few people
understand the centrality of the Vietnam War to our situation as much as Christian Appy. —Ken
Burns The critically acclaimed author of Patriots offers profound insights into Vietnam’s place in
America’s self-image. How did the Vietnam War change the way we think of ourselves as a people
and a nation? Christian G. Appy, author of the widely praised oral history of the Vietnam War
Patriots, now examines the relationship between the war’s realities and myths and its impact on our
national identity, conscience, pride, shame, popular culture, and postwar foreign policy. Drawing on
a vast variety of sources from movies, songs, and novels to official documents, media coverage, and
contemporary commentary, Appy offers an original interpretation of the war and its far-reaching
consequences. Authoritative, insightful, sometimes surprising, and controversial, American
Reckoning is a fascinating mix of political and cultural reporting that offers a completely fresh
account of the meaning of the Vietnam War.

credibility gap definition: Internal Marketing Richard J. Varey, Barbara R. Lewis, 2000 This
work represents a resource of the current research and conceptual development in internal
marketing. It features case studies covering a wide range of sector and industry applications.

credibility gap definition: The Insurance Industry United States. Congress. Senate. Committee
on the Judiciary. Subcommittee on Antitrust and Monopoly, 1958

credibility gap definition: Assessing War Leo James Blanken, Hy S. Rothstein, Jason J. Lepore,
2015 Assessing War spans two centuries of US military history to examine the challenge of
measuring progress in wartime. Expert contributors examine wartime assessment in both theory and
practice, and through alternative dimensions of assessment such as justice and proportionality, the
war of ideas, and economics.

credibility gap definition: Turkey and the Global Economy Ziya Onis, Fikret Senses,
2009-10-01 Since the financial crisis of 2000 and 2001 the Turkish economy has undergone
considerable change and some improvement. This book gives a detailed examination of the
neo-liberal restructuring that has taken place and the challenges the economy still faces, providing a
comparative perspective on recent reforms and the position of Turkey in the global economy. This
book examines all major aspects of the post-crisis economic performance of the Turkish economy.
Major sectors of the economy such as agriculture and manufacturing along with key issues such as
privatization, export growth, developments in the labour market, poverty and social exclusion are
analysed in detail. The authors consider Turkish performance from a comparative perspective,
drawing attention to its similarities with the experience of other emerging markets. Providing an
insight into the major difficulties of post-crisis adjustment, sustainability of the gains achieved so far
and the challenges that lie ahead, this book will be of interest to academics and scholars in the fields
of International Political Economy and Globalization Studies, Middle East Studies and Development
Studies, as well as having significance for practitioners in emerging markets.

credibility gap definition: International Perspectives on Lifelong Learning Colin Griffin, John
Holford, Peter Jarvis, 2013-01-11 Taking an international perspective, the authors examine the
theoretical and practical aspects of lifelong learning. A number of issues and key areas of debate are
addressed in different national and international contexts and case studies are provided from




countries including Hong Kong.

credibility gap definition: Career Education: Implications for Minorities United States.
Office of Education, 1973

credibility gap definition: Construction Economics Danny Myers, 2016-09-22 Construction
Economics provides students with the principles underlying the relationship between economic
theory and the construction industry. Its new approach specifically examines the problems of
securing sustainable construction. The new edition has been fully revised to provide an overview of
the economy and construction markets since the global financial crisis. As such it examines the
challenges of changing government policy, adapting to climate change, adopting BIM, and reducing
costs. A new introduction along with new readings, data, examples, glossary items, government
strategies, and references, revises this established core text and brings it up to the historic EU
referendum. As with previous editions, it retains a tried and tested format: a clear and user-friendly
style use of a second colour for emphasis regular summaries of key points a glossary of construction
economics extensive use of tables and figures extracts from Construction Management and
Economics reviews of useful websites. This invaluable textbook is essential reading across a wide
range of disciplines from construction management and civil engineering to architecture, property
and surveying.

credibility gap definition: Latin American Economic Outlook 2009 OECD, 2008-10-28 The
2009 edition of the Latin American Economic Outlook shows that governments in the region could
do much more to exploit the ability of fiscal policy to boost economic growth and combat poverty and
inequality.

credibility gap definition: Mad Cow Crisis Scott Ratzan, 2005-08-05 The announcement that
BOSER might cause a fatal human disease Creutzfeldt- Jacob disease C]JD triggered enormous media
attention, public alarm and government wrangling that threatened the future of European
integration.; As Scott Ratzan argues: It is my belief that the [BOSER crisis] represents a
quintessential case that will go down in history as the Exxon Valdez Union Carbide's Bhopal
accident, and other such cases of interdisciplinary study.; This book offers lessons learned from the
crisis, with contributions from experts with different viewpoints - veterinarians, Eurocrats, public
relations experts, politicians, policy- makers, journalists and representatives of the beef industry.; It
also offers a compilation of the key reports from governmental bodies. as a case-study in
policy-making, scientific/health discovery and dissemination of information, as well as looking at the
issues from the perspective of psychology and media studies.

credibility gap definition: Fix This War! ,

credibility gap definition: Competency-based Education and Behavioral Objectives
Hildreth Hoke McAshan, 1979 Abstract: The advantages of competency-based education and
techniques for writing and operationalizing competencies and performance objectives are described.
In these programs, desired learning outcomes are written as behavioral objectives. Objectives must
be associated with the instructional delivery system. Such programs avoid content duplication and
maintain consistency of competencies. Their success can be hampered by economic and political
barriers.

credibility gap definition: Peace Corps Volunteer, 1967

credibility gap definition: Review of the State Department's Country Reports on Human
Rights, 1988 United States. Congress. House. Committee on Foreign Affairs. Subcommittee on
Human Rights and International Organizations, 1990

credibility gap definition: The Peace Corps Volunteer, a Quarterly Statistical Summary
Peace Corps (U.S.). Division of Volunteer Support, 1967

credibility gap definition: Police Leadership Quinn McCarthy, 2016-01-23 This volume goes
beyond other books on police leadership by exploring the topic from a distinctively police
perspective. Based on a leadership model developed specifically for the police leader, the book
focuses on behaviour and how that behaviour shapes both the culture and the climate of an
organization.




credibility gap definition: Encyclopedia of American Foreign Policy Alexander DeConde,
2002 Provides in-depth interpretive essays, commissioned from foreign policy experts, explaining the
concepts and historical trends that have guided and influenced American foreign policy throughout
U.S. history.

credibility gap definition: Iran Anoushiravan Ehteshami, 2017-02-03 The Islamic republic's
'1969 moment' -- The Arab uprisings -- Rouhani aims to open up 'new horizons' -- Success of nuclear
diplomacy -- Geopolitical uncertainties shape policy -- Conclusion -- Conclusion -- Bibliography --
Index

credibility gap definition: Hidden Selves Masud Khan, 2018-03-22 The 'hidden selves' that
Masud Khan reveals to us in this third volume of his psychoanalytic writings are to be understood in
two ways. Primarily, they are those aspects of the self which are inherent in, but unsuspected by, the
individual concerned, and which need to be identified if that individual is to achieve a full and
healthy self-awareness. More broadly, they are the ingredients of human nature which may not be
evident on the surface but which can be brought out through literature or art, for example, or
through the insights gained in psychoanalysis. In analysis, and over a period of time, both analyst
and patient discover parts of their personality that were unknown to each other at the start. The
person is not just a single 'self' but a collage of hidden selves; and one of the goals of psychoanalysis
is to find out how this collage functions for the individual concerned - whether through
symptomatology or through introspection.

credibility gap definition: Social Work Practice Eileen D. Gambrill, 1997 Social Work
Practice offers step-by-step guidelines and useful examples for each phase of practice, including
assessment, intervention, and evaluation. This book emphasizes the importance of critical thinking
in arrived at sound decisions. Literature concerning problem solving and decision making is
integrated throughout. Controversial issues are highlighted and readers are encouraged to consider
how broader economic, social, and political issues contribute to personal problems. Successfully
integrating theory, empirical data, and practice, this book offers clear, accessible guidelines for
putting this knowledge to use in everyday practice.

credibility gap definition: Cooperation Between Companies and Non-profit
Organizations Gabriele Faber-Wiener,
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